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* Tehnologiju laikmeta, kad pasaule ir parpildita ar
informaciju, marketings vairs nav tikai precu cina, bet ari
stastu un attélu cina.

e Studiju programmas meérkis ir izglitot marketinga un
komunikacijas profesionalus, kuri spéj radit lietotajam
draudzigus biznesa stastus, ka ari spét parvaldit uznémumu
un produktu téelu, ka art atri un efektivi risinat
komunikacijas krizes, ka ar1 izstradat marketinga un
komunikacijas stratégijas.
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* Lai nodrosinatu veiksmigu studiju programmas izstradi, partneriem
bija javeic vairaki sekojosi soli:

e Esoso programmu un macibu programmu analize uz projektu
vérstajam digitalajam marketingam

* Nakotnes digitala marketinga kompetencu analize

* |zstradat vadlinijas digitala marketinga kompetencu integracijai ar IKT
saistitos prieksmetos
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Galvenais mérkis ISIMA fte

* jzstradat galvenas prasibas Fuse IT programmas izveidei, izmantojot
101 rezultatus meéerka grupu DMC (Digitala marketinga kompetence)
vajadzibam, pamatojoties uz ES darba tirgu, esoso partneru labako
praksi marketinga un IKT.
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e Sagatavot ieteikumus par to, kadas kompetences ir nepiecieSamas, lai mérka grupa butu
labi sagatavota, pasparliecinata un konkurétspéjiga digitalaja tirgu. Tas tiks darits péc
esoSo programmu un macibu programmu analizes projektu meérkgrupas DMC (Digitala
marketinga kompetences), kas pieejamas ES partnerorganizacijam, un salidzinot ar
digitalo kompetencu ietvariem, piemeram, Digitalo kompetencu ietvaru patérétajiem un

Digitalo kompetencu ietvaru iedzivotajiem 2.1. (1.1.);

» Sagatavot nakotnes digitala marketinga kompetencu pétijuma analizi. Tas tiks darits,
veicot aptaujas un intervijas: vismaz 50 marketinga un IKT studenti, kas intervé ar katras
All starpniecibu, marketinga specialisti interve, vismaz 10 ar katras All starpniecibu; Dc
macibu centru parstavju intervésana, vismaz 5 no katras dalibas valsts.

* Sagatavot vadlinijas, ka digitala marketinga kompetences varétu integrét ar IKT saistitos
priel|<smetos. Tas tiks darits, izmantojot meérka grupas apsekojumus un interviju
rezultatus.
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e |01 Vilnas universitates m———
vaditajs ar milzigu pieredzi,
izstradajot  vadlinijas, ka S

.o — Study field
sagatavot studijas katra
valsti, kas izstradata, lai
analizétu esosas programmas Workioad
u n m é CTb u p rog r.a m m a S Language of instruction

. - The objective of programme

p rOJ e kt u m e r I:<g ru p a S D M CI Career opportunities
ka S p i e Ej a m a ES Key learning outcomes
partnerorganizacijam Couss Dy
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DigCompConsumers Kompetences

Competence areas

1. Pre-purchase

Competences

1.1 Browsing, searching and filtering information on goods and services

1.2 Evaluating and comparing information on goods and services

1.3 Recognising and evaluating commercial communication and advertisement

1.4 Managing digital identity and profile in the digital marketplace

1.5 Considering responsible and sustainable consumption in digital markets

2. Purchase

2.1 Interacting in the digital marketplace to buy and sell

2.2 Participating in collaborative economy platforms

2.3 Managing payments and finances through digital means

2.4 Understanding copyrights, licences, and contracts of digital goods and services

2.5 Managing personal data and privacy

2.6 Protecting health and safety

3. Post-purchase

3.1 Sharing information with other consumers in the digital marketplace

3.2 Asserting consumer rights in the digital marketplace

3.3 Identifying digital consumer competence gaps and limits

Future competences pathways for marketing and ICT education

www.knf.vu.lt/en/fuseit

X Funded by the

* % %
»*

Erasmus+ Programme

il of the European Union



Kompetences DigComp 2.1

Competence area: Competences:

1: Information and data literacy

1.1 Browsing, searching, filtering data, information and digital content
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1.2 Evaluating data, information and digital content

1.3 Managing data, information and digital content

2: Communication and collaboration

2.1 Interacting through digital technologies

2.2 Sharing throught digital technologies

2.3 Engaging in citizenship through digital technologies

2.4 Collaborating through digital technologies

2.5 Netiquette

2.6 Managing digital identity

3: Digital content creation

3.1 Developing digital content

3.2 Integrating and re-elaborating digital content

3.3 Copyright and licences

3.4 Programming

4: Safety

4.1 Protecting devices

4.2 Protecting personal data and privacy

4.3 Protecting health and well-being

4.4 Protecting the environment

5: Problem solving

5.1 Solving technical problems

5.2 Identifying needs and technological responses

5.3 Creatively using digital technologies

5.4 Identifying digital competence gaps

Future competences pathways for marketing and ICT education

www.knf.vu.lt/en/fuseit

* X %

* % %

* g K

Funded by the
Erasmus+ Programme
of the European Union



Analizes rezultati ISMA

e Zinojiet ar rupigu saistito programmu analizi visu partneru El.

 ISMA demonstré lielakoties sabalansétus rezultatus gadijuma, ja
vienadi attista gan studentu vadibas, gan tehniskas prasmes, realizéjot
studiju programmas socialo un tehnologisko zinatnu studiju jomas.
Zemakais novértésanas limenis ir saistits ar papildu pielagojamam
disciplinam, kas saistitas ar drosibu, vidi, autortiesibam (2.5
Netiquette, 3.3 Autortiesibas un licences; 4.2 Personas datu un

privatuma aizsardziba; 4.3 Veselibas un labklajibas aizsardziba; 4.4
Vides aizsardziba)
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Nakotnes digitala marketinga kompetencu

petijuma analize

* VVispariga informacija par respondentu

Occupation: Age group (year):
Student Female 18-29

HEI representative (academics) Male 30-40
representative of business (stakeholder) Other 41-50

DC training center representative 51-60

Public administration representative 60+

Teacher of other educational levels
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Digitala
marketinga
specialistam
nepieciesamas
kompetences
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Digital Strategy

Web Experience Management

Usability / Design

Growth Hacking (Growth Marketing)

Retargeting

Customer Engagement

Customer Experience UX

User Acquisition

Expert storyteller

Targeting & Optimization

Understanding of customer personas and their needs

Data Science & Big Data

Web Development - Custom

Web Analytics & A/B Testing

Computer science fundamentals and programming

Strategic creativity

Probability and statistics

Data modeling and evaluation

Customer loyalty, retention, and satisfaction campaigns design and execution

Strong communication

Predictive Analysis & Attribution

Software engineering and system design

Sustainable Growth marketing Strategies

Programmatic Advertising

Blockchain marketing use cases

Leadership

Intellectual property positioning and protection

Cyber cecurity

Competitive Intelligence

Bussiness Intelligence

Crisis management in social networks

OTHER (please specify)
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Digitala marketinga
specialistam
hepieciesamas
profesionalas
prasmes

Professional skill

Content Marketing (WordPress, Yoast SEO plug-in)

ISMA
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Digital Analytics (Google Analytics, Adobe Analytics, Optimizel)

Search Engine Optimization (SEO) (Moz, Ahrefs, SEM Rush, Google Search Console)

Search Engine Marketing (SEM) (Google AdWords, Bing Ads)

Conversion Rate Optimization (CRO) (Optimizely, Google Tag Manager, Craft)

Social Media Marketing (Facebook Ads, Twitter Ads, LinkedIn Ads, Hootsuite, Instagram, Youtube)

Affiliate Marketing (CJ by Conversant, Impact Radius)

Python, PHP, .NET, Java or other backend programming technologies

SQL, Database administration

Excel

Marketing and Sales Automation (Marketo, Pardot, Bronto)

Video Marketing

Video editing

Tableau

Email Marketing (Mailchimp, Constant Contact, AWeber)

Geo-Targeting PPC

Web Development (WordPress, Magento, Joomla, Drupal)

Webdevelopment - Content Management Systems

Project Management (JIRA, Basecamp, Timeforce, Trello)

Paid Search Marketing

Building and managing customer experience teams

CRM

Mobile Marketing

Applying machine learning algorithms and libraries

Applying Cyber security solutions software

OTHER (please specify)
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Profesionalie amati,
kuriem nepiecieSamas
digitala marketinga
kompetences un
profesionalas prasmes
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Internet marketing content manager

E.marketing web designer

PPC manager

Social media specialist

Martech specialist

E.marketing information specialist

Social media development administrator

Internet research specialist

System analytic

IS designer

Market analytic

Product manager

IS quality assurance specialist

E. marketing project manager

Expert in Web Analytics/Data Analytics

Expert in Business Intelligence

Marketing Metrics Manager

Brand manager

OTHER (please specify)
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Strukturvienibas/organizacijas veidi, kuriem ISMA B
nepieciesamas digitala marketinga kompetences
un profesionalas prasmes

Business entities/types of organization:

Start-Ups

(Traditional) Business companies

Public and government bodies

Science and study sector

E.marketing and internet communication companies

E.sales and marketing department

Advertising agencies

Media and technology companies

International internet content organizations

Market analytic service companies

OTHER (please specify)
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Dazi analizes rezultati

Please specify level of these competences necessary for digital
marketing specialist
Crsis management in sacial networks

Competitive Intelligence
Intellectual property positioning and protection

Please specify level of these professional skills necessary for digital
marketing specialist

Applying Cyber security solutions software

Mobilke Marketing

Building and managing customer experience teams

Project Management (JIRA, Basecamp, Tmeforce, Trelio)
Web Development [(WordPress, Magento, Joomla Drupal)
Email M ar keting (Maikhim p, Constant Contact, AW eber)
Video editing

Marketing and Sales Automation (Marketo, Pardot, Bronto)
S04L, Database ad ministration

Affiliate Marketing (C] by Conversant, Im pact Radius)

Blockchain marketing use cases
Sustainable Growth marketing Strategies
Predictive Analysis & Attribution
Cuztomer loyaity, retention, and satisfaction campaigns..
Probabilty and gatistics
Computer sciencefundamentals and programming
Web Development - Custom
Understanding of customer personasand their needs

Corwversion RateOptimization (CRO) (Optimizely, Google... Expert 5tD|",u'tE|Ef
S=arch Engine Optimization (SEQ) (Moz, Ahrefs, SEM Rush, .. -
Corntent Marketing (WordPress, Yoast SEO plug-in) Customer EXEHEHEE X
0 50 100 150 200 250 300 350 400 Retargeting
m useles m foundation m interm ediate advanced m highly specialised m | dont know UEUI“‘W "‘ DS‘I&H
Digital Strategy
0 50 100 150 200 250 300 350 400
Please SDECIW level of dlgltal marketlng competences and museles  mfoundation  mintermediate advanced  mhighly specidlised  m | dont know

professional skills necessary for current positions

— . .
Marketing Metrics Manager —— s Nuggbersof Participants by occupation
N
Expert in Web Analytics/Data Analytics ———— )
— — B HEl representative
I5 quality assurance gecialis — {academic) N1g-29
N
Market analytic  e——— ——— B teacherof other 0 30-40
- S — educational levels
System analytic —— 1 student 24150
Socid mediadevelpment administrator —
Martech specialsl  —————— —— W representative of business 51-60
L N
PPC manager  e—— ——— 8 DC training center B G0+
N .
Inter net mark eting content manzger representative
M public administration
0 50 100 150 200 250 300 350 400 representative
museless  mfoundation  mintermediate advanced  mhighly specialised  m | dont know
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Digitala marketinga kompetencu integracijas =
vadlinijas ar IKT saistitos macibu prieksmetos

* Digitala marketinga specialistam nepiecieSamo kompetencu
sarindojums

 Digitala marketinga specialistam nepiecieSamo profesionalo prasmju
ranzésana

* Digitala marketinga kompetencém un profesionalajam prasmém
nepiecieSamo amatu ranzésana

* Uznémumu/organizaciju veidu ranzésana, kas nepiecieSama digitala
marketinga kompetencém un profesionalajam prasméem
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ISMA £
leteikumi macibu satura izstradei un lokalizacijai

* |zveidota 4-5. modula ECTS noslodze;
* Modula anglu valoda (valsts valoda- ka papildu iespé&ja);

 Attistito kompetencu limenis: augsti specializéts (5.—8. [imenis
attieciba uz digitalo kompetencu satvaru iedzivotajiem 2.1.)
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Koncentréjieties uz digitalaja marketinga specialistam nepiecieSsamajam
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pasreizéjam kompetencém, kuras tehniski iespéjams iedalit 2 galvenajas
grupas (marketinga pamatkompetences; digitala marketinga kompetences):

Competences to develop necessary for digital marketing specialist

Group of competences

Understanding of customer personas and their needs

Strong communication

Strategic creativity

Customer loyalty, retention, and satisfaction campaigns design and execution

Customer Engagement

Basics marketing competences

Digital Strategy

Web Experience Management

Bussiness Intelligence

Targeting & Optimization

Usability / Design

Digital marketing competences
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Koncentréjieties uz pasreizéjam profesionalajam prasmém, kas nepiecieSamasiSMA ..
digitala marketinga specialistam un ko nosaciti iespejams sadalit divas grupas:

digitala marketinga vajadzibam pielagotas profesionalas prasmes un digitala
marketinga vajadzibam raditas profesionalas prasmes

Professional skills to develop necessary for digital

: S Group of professional skills
marketing specialist

Excel

CRM
Professional skills adapted to digital marketing needs

Building and managing customer experience teams

Social Media Marketing

Digital Analytics

Mobile Marketing

Search Engine Marketing (SEM) Professional skills created to digital marketing needs

Search Engine Optimization (SEO)

Video Marketing

Email Marketing
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Professional positions Type of activity (functions)

Social media specialist

E.marketing information specialist

Internet research specialist

E.marketing web designer

Field specialist

Social media development administrator

Internet marketing content manager

Market analytic

Management
E. marketing project manager
Marketing Metrics Manager
Expert in Web Analytics/Data Analytics
Expert in Business Intelligence Analytics
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leteicamie ieintereséto personu veidi macibu materialu izstradei ugpmA e
ievieSanai nosaciti iespéjams sadalit divas grupas: tradicionalas " "
uznemejdarbibas aktivitates, kas pielago digitala marketinga

risinajumus; uznemumiem , kuru pamata ir digitalais marketings

Stakeholders Types of skakeholder

E.sales and marketing department (in business companies)

Traditional business activities which adapts digital
Advertising agencies marketing solutions

Market analytic service companies

E.marketing and internet communication companies

Media and technology companies Businesses based on digital marketing

International internet content organizations
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Paldies!
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