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JZANGA

,Europos Sgjunga turi uZtikrinti, kad Europos darbo jégos - ypac jos IKT praktiky - Zinios, jgadZiai, kompetencija ir
karybiskumas atitikty auksciausius pasaulinius profesinius standartus ir bty nuolat atnaujinami veiksmingo mokymosi
visq gyvenimgq procese.” - Michel Catinat, Skyriaus vadovas, IKT konkurencingumui ir pramonés inovacijoms, Jmoniy ir
pramoneés generalinis direktoratas, Europos Komisija, 2015 m.

IKT sektorius yra tarp lyderiaujanciy Europoje, darantis Zenkly indelj j ekonomikos augima, darbo viety kiirima bei
konkurencingumo didinimg. Nepaisant to, E.jglidZiy Europoje ataskaitos (E-skill in Europe Report) (2014), duomenimis
IKT specialisty trikumas vis didéja. Prognozuojama, jog per artimiausius kelis metus jy paklausa tik augs. Sio teiginio
iliustracija yra projekto rengimo metu sparciai besisteigiantys tarptautiniy banky aptarnavimo padaliniai Lietuvoje,
prisidedantys prie auk$¢iausios kvalifikacijos IKT specialisty paklausos ir trikumo didéjimo. Svietimo srities eksperty
teigimu, didZioji dauguma jauny Zmoniy renkasi studijas nesusijusias su IKT. Abiturientai turintys gebéjimy studijuoti su
IKT susijusiose studijy programose dar mokykloje renkasi kito profilio pakraipos dalykus. Moksleiviai tinkamai pabaige
su IKT susijusj mokyklos kursg paprastai turi gerg teorinj pasirengimg ir ne tokius gerus praktinio taikymo jgdzius.
Aukstosios mokyklos ir universitetai tradiciSkai orientuojasi j bazines-klasikines IKT Zinias, jy perteikimg. Studentai
siekiantys tobuléti specifinéje Ziniy taikymo srityje yra priversti savarankiskai tobulintis, paprastai praktikos vietose.
Tokia susiklosciusi situacija vercia i$ naujo jvertinti IKT ugdymo procesus pasitelkiant tarpdisciplininj poZzidrj, sukuriant
nauja mokymosi medziagg suteiksiancig galimybes ir sglygas naujas reikiamas Zinias jgyti nedelsiant, pasitelkiant
nuotolinius mokymosi kursus, tinkamai iSnaudojant mokymosi visa gyvenima principus. llgalaikéje perspektyvoje IKT
srityje veikiancios organizacijos bus priverstos prisiderinti prie naujy IKT mokymosi principy, kaip tinkamiausio bldo
iSspresti neatitikimus tarp darbo rinkos bei jaunosios kartos poreikiy ir likes¢iy. Europos mokykly tinklo (European
Schoolnet (EUN)), teigimu, gamtos moksly, technologijy, inZinerijos, meny ir matematikos (STEAM, angl. science,
technology, engineering, arts, maths) jgudziai tampa pamatiniais Siuolaikinés Ziniomis grjstos ekonomikos kontekste.
Siekiant islaikyti stabily Europos ekonomikos augimg po 2020m. reikalinga iSugdyti daugiau nei milijong naujy tyréjy.
Akademinis (mokslinis) issilavinimas negali bati traktuojamas kaip elitinis, skirtas isskirtiniams ateities mokslininkams ir
inZinieriams. Negincijama, jog tik iSsilavine bei mokslo Zinias jvalde pilieciai gali priimti tinkamus ir argumentuotus
sprendimus, sékmingai jsitraukti j dialogg mokslo pazangos skatinamy visuomenés issukiy temomis. Kaip teigiama
Europos Komisijos (EK) ataskaitoje Mokslo issilavinimas- atsakingiems pilieCiams (angl. Science Education for
Responsible Citizenship) mokslo Zinios bei Zinios apie mokslg yra batinos ir integruotinos j visuomenés ugdyma siekiant
kad pilieciai baty visuomeniski, kirybingi, inovatyvis, gebantys dirbti komandose, bendradarbiauti, suvokiantys ir

vV -

(EUN (2016)),gamtos moksly, technologijy, inZinerijos, meny ir matematikos (STEAM) Ziniy trikumas yra stebimas visoje
ES bei daro neigiama jtakg praktiskai visy technologinés pakraipos profesijy efektyvumui ir naSumui, tame tarpe ir IKT
sektoriuje.

,Fuse IT“ (Marketingo ir IKT ateities kompetencijy gairés) projektas skirtas Svietimo ir darbo rinkos profesiniy
jgadziy ir Ziniy reikalavimy studentams ir absolventams (jskaitant mokymosi visg gyvenimg veiklg) suderinimui. Projekto
metu bus analizuojama, kuriama, vystoma ir diegiama naujausia mokymo programa, e-mokymosi medziaga, misri
mokymosi aplinka, IKT Ziniy ir jgidZiy jsivertinimas bei Ziniy vertinimo sistemos. Pagrindiniai intelektiniai rezultatai yra
susije su marketingo (rinkodaros) veikla, jos ateities kompetencijomis ir apims:

1. aukstojo mokslo gairiy ir studijy analize;
mokymo programos (angl. curriculum) sukiring ir lokalizavimg;

e. mokymosi medziagos sukdrimg;
mokymosi-simuliacijos sistemos suklirimg;
saves-jvertinimo ir Ziniy jvertinimo sistemos sukirimg;

6. metodiniy gairiy sukdrima.

ISskiriamos dvi projekto tikslines grupes. Pagrindine tiksline grupe sudaro:

1. Projekte dalyvaujanciy aukstyjy mokykly studentai;

2. Akademiné-pedagoginé bendruomené (déstytojai, universitety darbuotojai, suaugusiyjy mokymo centraiir kt.)

3. Verslo sektorius.

Si tiksliné grupé dalyvaudama Ziniy vertinime ir mokymuose, kurie pagerins jy Zinias ir kompetencijas darbo rinkoje.
Déstytojai ir universiteto darbuotojai yra atsakingi uz jgidziy tobulinimg ir kvalifikacijos kélima.

Papildoma tiksliné grupé yra universitetai, kurie galéty naudotis projekto rezultatais ir jgyvendinti atnaujintg
marketingo srities studijy programa ir / arba IKT studijose jsidiegti atskiras marketingo disciplinai skirtas mokymosi
medziagos dalis. Projekto rezultaty jgyvendinimo bei jdiegimo instrukcijos bei rekomendacijos bus pateiktos (aprasytos),
Salia kitos naudingos informacijos, marketingo modulio jgyvendinimo metodinése gairése.

ukwnN
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1. PIRMOJO INTELEKTINIO REZULTATO TYRIMO TIKSLAI IR VEIKLOS

Pagrindiniai pirmojo intelektinio (101) rezultato tikslai yra sukurti pagrindinius reikalavimus ,,Fuse IT“ mokymo(si)
programai, naudojant rezultatus, skirtus tiksliniy grupiy skaitmeninés rinkodaros kompetencijy (SRK) poreikiams
iSsiaiSkinti, atsizvelgiant j ES darbo rinkg bei esama partneriy patirtj rinkodaros ir IKT srityse. Konstatuotina, jog IKT
srities jgldziai yra batini bisimos Ziniy ekonomikos darbo vietose (IKT naudojimas per pastaruosius penkerius metus
Zymiai iSaugo daugiau nei 90 proc. darbo viety), taCiau i$ patyrusiy vartotojy, tokiy kaip, techniniai darbuotojai,
profesionalai (abiejy po 50 proc.) ir vadovai (30 proc.), jau dabar reikalaujama turéti specialiy skaitmeniniy jgdziy, ypac
iS dirbanciy didesnése, tarptautinése, organizacijose.

Sis tyrimas taip pat skirtas skaitmeninio marketingo srities jgiidZiy spragy nustatymui Lietuvoje, Latvijoje,
Portugalijoje ir Rumunijoje. Tyrimo rezultaty pagrindu iSrySkinami atitinkamy mokymuy poreikiai, ir taip pat jie taps
mokymosi ir sertifikavimo sprendimy karimo pagrindu sekanciose projekto veiklose.

Siekiant pirmojo intelektinio rezultato (101) vykdomos Sios veiklos:

e Paruosti rekomendacijas, kokiy kompetencijy reikia, kad projekto tikslinei grupei priklausantys asmenys bity
tinkamai pasirenge, pasitikintys savimi ir konkurencingi IKT sektoriaus veiklose. Rekomendacijos rengiamos
iSanalizavus projekto partneriy organizacijose vykdomas studijy programas ir modulius (dalykus), skirtus tiksliniy
SRK (skaitmeniniy rinkodaros kompetencijy) ugdymui ir palyginus juos su skaitmeniniy kompetencijy sistemomis
(angl. Digital Competence Frameworks), tokiomis kaip ,Vartotojams skirta skaitmeniniy kompetencijy sistema“
(angl. Digital Competence Framework for Citizens) ir ,PilieCiams skirta skaitmeniniy kompetencijos sistema
2.1“(angl. The Digital Competence Framework for Citizens 2.1);

e Parengti studijy analize ateities skaitmeninio marketingo kompetencijoms iSsiaiskinti. Analizé rengiama
pasitelkiant atliekamas apklausas ir interviu. Kiekvienoje i projekte dalyvaujanciy aukstyjy mokykly pasitelkus
apklausiama ne maziau kaip 50 rinkodaros ir IKT studenty, pasitelkus anketas bei interviu ne maziau kaip 10
rinkodaros specialisty ir maZiausiai 5 socialiniai partneriai (skaitmeniniy kompetencijy mokymo centry atstovy).

e Parengti gaires, leidZiancias skaitmeninio marketingo kompetencijas tinkamai integruoti j studijy dalykus ir/arba
studijy programas susijusias su IKT. Gairés rengiamos naudojant tikslinés grupés apklausas ir interviu rezultatus.

Pirmojo intelektinio produkto (I01) rezultatai bus naudojami kuriant efektyvy SRK mokymo modulj, pagrjstag SRK
poreikiy analizés rezultatais. Visi projekto partneriai jtraukiami j aktyvias veiklos rezultato sklaidos veiklas. VU (projekto
koordinatorius) yra atsakingas uZ sklandy ir efektyvy pirmojo intelektinio rezultato veikly valdymg ir kuruoja bei
koordinuoja projekty partneriy, vykdanciy jiems deleguotas uzduotis veiklas.

Pirmojo intelektinio (101) rezultato pirmosios veiklos (A1) tikslas — projekto partneriy-aukstyjy mokykly vykdomy
studijy programy ir studijy dalyky (moduliy) skirty skaitmeninés rinkodaros kompetencijy (SRK) ugdymui analizés ir
palyginimo su skaitmeniniy kompetencijy sistema (angl. Digital Competence Framework) ataskaita.

Intelektinio produkto rezultatai skelbiami viesai, su jais galima susipazinti bei integruoti j kity (treciyjy projekto)
Saliy aukstyjy mokykly ar kity mokymo organizacijy veiklos procesus.
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2. TYRIMO METODIKA

Pirmojo intelektinio (101) rezultato veikly koordinatorius yra Vilniaus universitetas, sukaupes didele patirtj tyrimo
gairiy rengime, parenges vykdomuy, susijusiy su SRK studijy programy ir dalyky (moduliy) kiekvienoje projekto partneriy
Salyje vertinimo Sablonus.

1 lentelé. Susijusiy su SRK studijy programy ir dalyky (moduliy) kiekvienoje projekto partneriy Salyje
vertinimo Sablonas.

Programos pavadinimas

Programos tipas (pakopa)

Studijy krypciy grupé

Studijy kryptis

Suteikiamas kvalifikacinis laipsnis

Studijy trukme

Studijy kravis

Studijy realizavimo kalba

Studijy programos tikslas (-ai)

Profesinés veiklos galimybés

Pagrindiniai studijy rezultatai

Studijuojami dalykai (moduliai)

VU atsakingas uz Sios veiklos plano parengima, rysio ir uzduociy atlikimo tarp partneriy koordinavima
bei ataskaitos parengimg. Tyrimas bei analizé vykdoma visose projekto partneriy Salyse: Lietuvoje, Latvijoje,
Portugalijoje ir Rumunijoje. Projekto partneriai (Vilniaus universitetas (VU); Informaciniy sistemy ir vadybos aukstoji
mokykla (ISMA) (Latvija); Bukaresto politechnikos universiteto tyrimy bei vystymo centras (UPB-CAMIS) (Rumunija) ir
Tomar politechnikos institutas (IPT) (Portugalija)) atsakingi uZz duomeny savo aukstosiose mokyklose surinkima bei jy
pateikimg atitinkamos formos Sablone (Zr. 1 lentelé).

Vykdant projekto paraiskos jsipareigojimus projekto partneriy-aukstyjy mokykly vykdomos su
skaitmeninés rinkodaros kompetencijy (SRK) ugdymu susijusios studijy programos ir studijy dalykai (moduliai)
palyginami su skaitmeniniy kompetencijy sistemomis (angl. Digital Competence Framework), tokiomis kaip
,Vartotojams skirta skaitmeniniy kompetencijy sistema” (The Digital Competence Framework for Consumers?) ir
,Pilieiams skirta skaitmeniniy kompetencijos sistema 2.1“ (The Digital Competence Framework for Citizens 2.12)
Palyginimas atliekamas gretinant analizuojamy studijy programy ir studijy dalyky (moduliy) pagrindinius rezultatus ir
kitus duomenis su skaitmeniniy kompetencijy sistemose naudojamais siekiamais rezultatais- skaitmeninio vartotojo
gebeéjimy sgrasu (angl. list of DigCompConsumers) (Digital Competence Framework for Consumers, 2016) ir skaitmeniniy
gebeéjimy sarasu 2.1 (competences of DigComp 2.1) (The Digital Competence Framework for Citizens 2.1).

2 lentelé. Skaitmeninio vartotojo (DigCompConsumers) gebéjimy sqrasas

1.1 Informacijos apie prekes ir paslaugas paieska, suradimas bei atranka

1.2 Informacijos apie prekes ir paslaugas vertinimas bei gretinimas (lyginimas)

1. Pries pirkima 1.3 Komercinio turinio ir reklamos atpaZzinimas bei kritinis vertinimas

1.4 Skaitmeninio identiteto ir profilio valdymas skaitmeninéje komercinéje erdvéje

1.5 Tvaraus ir atsakingo vartojimo principy paisymas skaitmeninéje komercinéje erdvéje

2. Pirkimo metu 2.1 Pirkimo bei pardavimo veiksmy elektroninéje komercinéje erdvéje atlikimas

1 Bretko, B., Ferrari, A., edited by Vuorikari R., Punie Y. (2016). The Digital Competence Framework for Consumers; Joint Research Centre Science for Policy Report; EUR 28133 EN; doi:10.2791/838886.

2 https://publications.jrc.ec.europa.eu/repository/bitstream/JRC106281/web-digcomp2.1pdf_(online).pdf
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2.2 Dalyvavimas ekonominio bendradarbiavimo platformy veiklose

2.3 Skaitmeniniy atsiskaitymy bei finansy valdymas

2.4 Skaitmeniniy prekiy ir paslaugy autoriniy teisiy, sutarciy ir licencijy suvokimas

2.5 Asmeniniy duomeny ir privatumo valdymas

2.6 Sveikatos ir saugumo uZsitikrinimas

3.1 Informacijos dalinimasis su kitais skaitmeninés komercinés erdvés dalyviais (vartotojais)

3. Po pirkimo 3.2 Vartotojy teisiy skaitmeninéje komercinéje erdvéje Zinojimas

3.3 Skaitmeniniy vartotojo kompetencijy spragy ir Ziniy trakumo identifikavimas

Skaitmeniniy gebéjimy sarasas 2.1 (competences of DigComp 2.1) (The Digital Competence Framework for Citizens 2.1)

3 lentelé. Skaitmeniniy gebéjimy sqrasas 2.1 (competences of DigComp 2.1)

Gebéjimuy sritis: Gebéjimai:
1.1 Informacijos ir skaitmeninio turinio paieska, suradimas bei atranka

1: Informacinis ir duomeny

. 1.2 Skaitmeninio turinio, duomeny ir informacijos vertinimas
rastingumas

1.3 Skaitmeninio turinio, duomeny ir informacijos valdymas

2.1 Saveikavimas pasitelkus skaitmenines technologijas

2.2 Dalijimasis skaitmeniniy technologijy pagalba

2: Bendravimas ir 2.3 |sitraukimas bei visuomeniskumas skaitmeniniy technologijy pagalba

bendradarbiavimas 2.4 Bendradarbiavimas pasitelkus skaitmenines technologijas

2.5 Skaitmeninio etiketo iSmanymas (Netiquette)

2.6 Skaitmeninés tapatybés valdymas

3.1 Skaitmeninio turinio vystymas

3.2 Skaitmeninio turinio integravimas bei pertvarkymas

3: Skaitmeninio turinio kirimas T - R
3.3 Autoriniy teisiy bei licencijavimo zinojimas

3.4 Programavimas

4.1 Jrangos apsaugojimas

4.2 Asmens duomeny bei privatumo apsaugojimas

4: Saugumas
e 4.3 Sveikatos ir sveikatingumo saugojimas

4.4 Aplinkos saugojimas

5.1 Techniniy problemy sprendimas

5.2 Poreikiy ir jy patenkinimo technologiniy sprendimy atpaZzinimas

5: Probl di
roblemy sprendimas 5.3 Skaitmeniniy technologijy taikymo karybiskumas

5.4 Skaitmeniniy kompetencijy spragy ir trikumy identifikavimas

AtsiZvelgiant j tai jog studijy programy ir studijy dalyky (moduliy) pirminé paskirtis ir tikslas yra vystyti bei ugdyti
(produkto) karéjus (vystytojus) o ne vartotojus, bei pastebéjus jog Skaitmeninio vartotojo gebéjimy sarase (angl. list of
DigCompConsumers) (2 lentelé) iSvardinti gebéjimai yra integruoti j Skaitmeniniy gebéjimy sgrasa 2.1 (competences of
DigComp 2.1) (3 lentelé), palyginimas atliekamas tik su kompetencijomis iSvardintomis 3 lenteléje.

Siekiant tikslesnio palyginimo jam atlikti pasitelkta Skaitmeniniy gebéjimy skalé 2.1 (Levels in DigComp 2.1 (The
Digital Competence Framework for Citizens 2.1) (zr. 4 lentelé).
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4 lentelé. Pagrindiniai bruoZai pasiekto kompetencijy lygmens jdentifikavimui

DigComp 1.0 DigComp 2.1

lygmenys:

Uzduociy " Gebéjimo
o Savarankiskumas:
sudétingumas: lygmuo:

lygmenys:

Paprasciausios Atliekama su . .
. Zinojimas
uzduotys pagalba
Pradmenys o Savarankiskai,
Paprasciausios . . . .
. reikalui esant su Zinojimas
uzduotys
pagalba
Paprastos
kasdienés
uzduotys bei Savo nuozidra Supratimas
tipiniy problemy
sprendimas
Pagrindai UzZzduociy
atlikimas ir .
o Savarankiskai
netipiniy . . .
o (nepriklausomai) Supratimas
nesudétingy . .
pasirinktu variantu
problemy
sprendimas
Jvairios uzduotys o
o Suteikiami
bei visokiy . .
patarimai ir kitiems | Taikymas
problemy N
. sprendéjams
sprendimas
Pazenges vartotojas Gebéjimas
) pri(si)taikyti
Deleguojamos . .
) sprendimus Vertinimas
uzduotys .
sudétingame
kontekste
Sudétingy . .
. Naudojimasis savo
problemuy, kuriy ; o
o profesine patirtimi .
sprendiniy . . Kdrimas
. bei vadovavimas
skaicius ribotas .
. . komandai
Ekspertas iSsprendimas
Daugialypiy . .
o Naujy sprendimo
sudétingy . . _
idéjy bei procesy Kdrimas
problemy . o
. . kdrimas ir sillymas
iSsprendimas

Saltinis: https://publications.jrc.ec.europa.eu/repository/bitstream/JRC106281/web-digcomp2.1pdf_(online).pdf

Projekto partneriy-aukstyjy mokykly vykdomy studijy programy ir studijy dalyky (moduliy) skirty skaitmeninés
rinkodaros kompetencijy (SRK) ugdymui analizés ir palyginimo su skaitmeniniy kompetencijy sistema (angl. Digital
Competence Framework) rezultatai pateikiami 3 ataskaitos dalyje.
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3. TYRIMO REZULTATAI

Surinkus reikiamus analizei duomenis bei informacija konstatuotina, jog i$ visy analizuojamy aukstyjy mokykly
vieninteliame Vilniaus universitete yra realizuojamos pilnos sudéties studijy programos rinkodaros (marketingo)
kryptyje. Visuose kituose analizuotose aukstojo mokslo jstaigose realizuojama visa eilé atskiry studijy dalyky (moduliy)
skirty rinkodarai (marketingui), tadiau visi jie yra integruoti j skirtingy studijy krypciy programas. Analizés metu surinkta
informacija bei duomenys apie studijy programas bei studijy dalykus (modulius) pateikiama 1-4 ataskaitos prieduose,

angly kalba.

Vilniaus universitetas, (VU) didzZiausia Lietuvos aukstoji mokykla, uZimanti lyderiaujancig pozicija mokslo ir tyrimy
srityse. Jkurtg 1579m. universitety Siandien sudaro 12 fakultety, 7 mokslo institutai, 2 universitetinés ligoninés bei 4
tarpfakultetiniai studijy ir tyrimy centrai. Universitete studijuoja daugiau nei 20.000 studenty. Pasauliniame aukstyjy
mokykly reitinge ,,QS World University Rankings 2020“ Vilniaus universitetas nuolatos atsiduria tarp 4 proc. geriausiy
pasaulio universitety. Universitete tyrimo laikotarpiu vykdomos 4 marketingo (rinkodaros) krypties studijy programos
(Zr. 1 prieda (angly k.)). Susisteminti studijy programy duomenys pateikiami 5 lenteléje.

5 lentelé. Vilniaus universiteto marketingo (rinkodaros) krypties studijy programos

Pavadinimas:

Skaitmeniné
rinkodara

Rinkodara ir
integruota
komunikacija

Marketingas ir

prekybos vadyba

Globalioji
rinkodara

Studijy pakopa

II-0ji (magistro)

II-0ji (magistro)

II-0ji (magistro)

I-0ji (bakalauro)

Studijy krypciy grupé

Verslo ir viesoji

Verslo ir viesoji

Verslo ir viesoji

Verslo ir viesoji

vadyba vadyba vadyba vadyba
Studijy kryptis (Saka) Rinkodara Rinkodara Rinkodara Vadyba
el Verslo vadybos Verslo vadybos Verslo vadybos Verslo vadybos
Kvalifikacinis laipsnis . . .
magistras magistras magistras bakalauras
1.5 mety (3
semestrai) arba 2 .
. 1.5 mety (3 . 2 metai (4 3,5 mety (7
Trukmeé . metai (4 . .
semestrai) N semestrai) semestrai)
semestrai) dvigubo
diplomo atveju
90 arba 120 ECTS
Apimtis 90 ECTS (dvigubo diplomo 120 ECTS 210 ECTS
atveju)
Vykdymo kalba Lietuviy/Angly Lietuviy/Angly Lietuviy Lietuviy/Angly

Dalykai (moduliai) skirti
marketingo (rinkodaros)
dalykinei sriciai

Rinkodaros
valdymas;
Integruota
rinkodaros
komunikacija;
Komunikacijos
kanalai
rinkodaroje;
Strateginis prekeés
Zenklo valdymas;
Inovacijy ir pokyciy
valdymas;
Kainodara;
Kdrybiné Zinuté

Korporatyviosios
komunikacijos
valdymas;
Strateginé
rinkodara;
Rinkodaros
analitika;
Globaliosios
rinkodaros
valdymas;
Integruota
rinkodaros
komunikacija;
Strateginis prekeés
Zenklo valdymas;
Pardavimo
valdymas;
Rinkodaros
valdymas;

Vartotojy elgsena;
Rinkos tyrimo
teorija ir metodai;
Reklamos teorija ir
praktika;
Strateginis
marketingas ir
pardavimy
valdymas;

Prekés Zenklo
valdymas;
Tarptautinis
marketingas;
Marketingo
komunikacijy
valdymas

Rinkodaros
pagrindai;
Vartotojy elgsena;
Tarptautiné
rinkodara;
Paslaugy
rinkodara;
MaZmeninés
prekybos vadyba ir
rinkodara;

Prekiy ir jy Zenkly
(brandy) valdymas;
Kainodara ir
pardavimy
skatinimas;
Rinkodaros tyrimy
pagrindai;
Rinkodaros
komunikacija;
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Skaitmeniné
rinkodara

Pavadinimas:

Rinkodara ir
integruota
komunikacija

Marketingas ir
prekybos vadyba

Globalioji
rinkodara

Kainodara; Verslas-verslui
rinkodara ir
asmeninis
pardavimas;
Reklama ir Zinutés
formavimas

Duomeny rinkimo | Apklausos Internetinis Informacijos
ir analizés duomeny marketingas ir technologijos;
metodai; statistiné analizé technologijos Skaitmeniné
Skaitmeninés naudojant SPSS; rinkodara;
rinkodaros Skaitmeniné Elektroninis verslas
strategijos ir rinkodaros
planavimas; komunikacija;

Dalykai (moduliai) sietini su S‘kaltmenlnes Tarptaut.|n13

SRK ugdymu. rlqkodargs eIektror‘l'm'e
priemonés; komercija ir
E-komercija; elektroniné
Mobilioji rinkodara
rinkodara;
Web ir socialinés
medijos analitika;
Vartotojy elgsena
internete

3 i§ 4 analizuoty studijy programy yra ll-osios pakopos, suteikiancios Verslo vadybos magistro
kvalifikacinj laipsnj. Visos 4 analizuotos studijy programos yra i$ Verslo ir vieSosios vadybos studijy krypciy grupés. Visos
studijy programos vykdomos lietuviy kalba bei 3 i$ 4 angly kalba. Vieno studijy dalyko (modulio) apimtis- 5 kreditai.

6 lentelé. Skaitmeniniy gebéjimy 2.1 (competences of DigComp 2.1) kygmenys VU studijy programy
rezultatuose

DigComp 2.1

Gebéjimy sritis
lygmuo:

: Gebéjimai:

1: Informacinis ir 1.1 Informacijos ir skaitmeninio turinio paieska, suradimas bei atranka

duomeny
rastingumas

1.2 Skaitmeninio turinio, duomeny ir informacijos vertinimas

1.3 Skaitmeninio turinio, duomeny ir informacijos valdymas

2.1 Sgveikavimas pasitelkus skaitmenines technologijas

2.2 Dalijimasis skaitmeniniy technologijy pagalba

2: Bendravimas ir 2.3 Jsitraukimas bei visuomeniskumas skaitmeniniy technologijy pagalba

bendradarbiavimas

2.4 Bendradarbiavimas pasitelkus skaitmenines technologijas

2.5 Skaitmeninio etiketo iSmanymas (Netiquette)

2.6 Skaitmeninés tapatybés valdymas

3.1 Skaitmeninio turinio vystymas

3: Skaitmeninio 3.2 Skaitmeninio turinio integravimas bei pertvarkymas

turinio kiirimas

3.3 Autoriniy teisiy bei licencijavimo Zinojimas

3.4 Programavimas

o~ o nnunoo | LN O 0| 0

4.1 Jrangos apsaugojimas

4: Saugumas

10
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DigComp 2.1

(1 JI TR

lygmuo:

4.2 Asmens duomeny bei privatumo apsaugojimas

4.3 Sveikatos ir sveikatingumo saugojimas

4.4 Aplinkos saugojimas

5.1 Techniniy problemy sprendimas

5: Problemy 5.2 Poreikiy ir jy patenkinimo technologiniy sprendimy atpazinimas

sprendimas

5.3 Skaitmeniniy technologijy taikymo karybiskumas

U10000";\10\0\!

5.4 Skaitmeniniy kompetencijy spragy ir trikumy identifikavimas

Auksciausias DigComp 2.1 lygmuo siejamas su vadybos srities bei profesinés veiklos/ taikymo sritimis,
tokiomis kaip 1.1 Informacijos ir skaitmeninio turinio paieska, suradimas bei atranka; 1.2 Skaitmeninio turinio, duomeny
ir informacijos vertinimas; 5.2 Poreikiy ir jy patenkinimo technologiniy sprendimy atpaZinimas; 5.3 Skaitmeniniy
technologijy taikymo kirybiskumas. Zemiausias DigComp 2.1 lygmuo siejamas su techniniais/technologiniais
gebéjimais, tokiais kaip 3.4 Programavimas.

Tomar politechnikos institutas (/nstituto Politecnico de Tomar, IPT), Portugalija, 1983m. jkurtas kaip aukdtesnioji
technologijy mokykla, jau 1986 pradéjo vykdyti pirmasias pirmosios pakopos (bakalauro) studijy programas. 1997 sausio
1d. ji tapo Politechnikos institutu, apjungusi 3 aukstesnigsias mokyklas 2 iS jy jsikGrusias Tomar ir vieng Abrantes
miestuose. Dabar tai valstybiné aukstoji mokykla jungianti 2 akademinius miestelius: pagrindinj, daugiau nei 10 ha ploto
uzimantj Tomar mieste bei Abrantes akademinj miestel]. Instituto akademine bendruomene sudaro daugiau nei 4500
nariy: vir§ 4000 studenty, 300 akademinio personalo bei 125 administracijos darbuotojai. Siuolaiki$kai jrengtos
laboratorijos skirtos technologijy, paveldo ir menu sritims leidZia vykdyti daugiau nei 20 pirmosios pakopos (bakalauro)
bei keletg antrosios pakopos (magistrantiros) studijy programy bei jvairiy mokymo kursy.

Tomar politechnikos institute realizuojamy studijy dalyky (moduliy) skirty skaitmeninés rinkodaros kompetencijy (SRK)
ugdymui palyginimas pateiktas 7 lenteléje.

7 lentelé. Tomar politechnikos institute realizuojamy studijy dalyky (moduliy) skirty skaitmeninés

rinkodaros kompetencijy (SRK) ugdymui palyginimas

Studijy kryptis

Suteikiamas

Pavadinimas: (Saka): laipsnis: Apimtis:
Marketingo "

Il- k Vadyb Portugal
planavimas ir o .pa opa_ Vadyba 2 y 08 5 ECTS ortugaly/
. " (magistrantira) magistras Angly
inovacijos
Tarptautiné rinkodara Il-oji Pakopa_ Vadyba VadYbos 5 ECTS Portugaly/

(magistrantdra) magistras Angly

Socialine
Skaitmeniné I-0ji pakopa Verslo octa |rTes , 5 ECTS Portugaly/
rinkodara (bakalauras) komunikacija komunikacijos Angl
J bakalauras g4
Socialine
Rinkodaros I-0ji pakopa Verslo octa |rTes " Portugaly/
(marketingo) jvadas (bakalauras) komunikacija komunikacijos > ECTS Angl
g0l J bakalauras g4
R|nkoda.ra I-0ji pakopa Verslas Dizaino ir grafiniy 4 ECTS Portugaly/
(marketingas) (bakalauras) menu bakalauras Angly
Multimedijos
Skaitmeniné I-oji pakopa Rinkodara ir dizaino 4 ECTS Portugaly/
rinkodara (bakalauras) reklama technologijy Angly
bakalauras
. " Socialinés
R|nkod§.ros I-oji pakopa Verslo o komunikacijos 5 ECTS Portugaly/
strategijos (bakalauras) komunikacija Angly
bakalauras

11
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Studijy kryptis Suteikiamas

Pavadinimas: (Saka): laipsnis: Apimtis:
ISlyginamosios Teritorines Portugaly/
Geo Marketingas yg" rinkodaros 4 ECTS galy
studijos L Angly
specialistas
Skaitmeninis Multimedijos
. . I-oji pakopa Multimedijy technologijy ir Portugaly/
marketingas ir . . ) 5 ECTS
e - (bakalauras) technologijos informatikos Angly
socialinés medijos
bakalauras
Pardavimy ir
Marketingo pagrindai I-oji pakopa Rinkodara verslo valdymo 6 ECTS Portugaly/
g0 pag (bakalauras) technologijy Angly
bakalauras
I-oji pakopa Verslo Portugaly/
Rinkodaros operacijos ! pakop Rinkodara administravimo 5 ECTS galy
(bakalauras) Angly
bakalauras
I-oji pakopa Turizmo ir Portugaly/
Turizmo rinkodara )} paxop Rinkodara kultlros vadybos | 6 ECTS sall
(bakalauras) Angly
bakalauras
Kultdrinio
. turizmo produkty
Turizmo rinkodara I-oji pakopa Rinkodara ir veikly 6 ECTS Portugaly/
(bakalauras) . Angly
technologijos
bakalauras
Kultdrinio
R|nkod.aros II-0ji Pakopa_ Rinkodara turizmo produkty 6 ECTS Portugaly/
planavimas (magistrantdra) vystymo Angly
magistras

Analizuojant tyrimo duomenis galima daryti iSvadg, jog 10 i$ 14 vertinty studijy dalyky (moduliy) yra I-
osios pakopos (bakalauro) studijy lygmens (3-ll-osiso pakopos (magistro) ir vienas islyginamyjy studijy). Visi studijy
dalykai (moduliai) realizuojami nacionaline (portugaly) bei angly kalbomis. 7 i$ 14 analizuoty studijy dalyky (moduliy)
apimtis siekia 5 kreditus (ECTS), 4 dalyky (moduliy)-6 ir likusiy trijy- 4 kreditus (ECTS). 9 i$ 14 studijy dalyky (moduliy)
yra Socialiniy moksly krypties bei 5- i$ technologijy studijy krypciy grupés.

8 lentelé. Skaitmeniniy gebéjimy 2.1 (competences of DigComp 2.1) lygmenys IPT studijy dalyky (moduliy)
rezultatuose
DigComp 2.1
lygmuo:

Gebéjimy sritis: Gebéjimai:

1: Informacinis ir 1.1 Informacijos ir skaitmeninio turinio paieska, suradimas bei atranka 8
duomeny 1.2 Skaitmeninio turinio, duomeny ir informacijos vertinimas 8
raStingumas 1.3 Skaitmeninio turinio, duomeny ir informacijos valdymas 6
2.1 Saveikavimas pasitelkus skaitmenines technologijas 7
2.2 Dalijimasis skaitmeniniy technologijy pagalba 7
2: Bendravimas ir 2.3 Jsitraukimas bei visuomeniskumas skaitmeniniy technologijy pagalba | 7
bendradarbiavimas 2.4 Bendradarbiavimas pasitelkus skaitmenines technologijas 7
2.5 Skaitmeninio etiketo iSmanymas (Netiquette) 6
2.6 Skaitmeninés tapatybés valdymas 7
3.1 Skaitmeninio turinio vystymas 6

12
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Gebéjimy sritis: (1 JI TR

E

DigComp 2.1
lygmuo:

3.2 Skaitmeninio turinio integravimas bei pertvarkymas
3: Skaitmeninio

turinio kiirimas

3.3 Autoriniy teisiy bei licencijavimo Zinojimas

3.4 Programavimas

4.1 Jrangos apsaugojimas

4.2 Asmens duomeny bei privatumo apsaugojimas

4: Saugumas 4.3 Sveikatos ir sveikatingumo saugojimas

4.4 Aplinkos saugojimas

5.1 Techniniy problemy sprendimas
5: Problemy 5.2 Poreikiy ir jy patenkinimo technologiniy sprendimy atpaZinimas
sprendimas 5.3 Skaitmeniniy technologijy taikymo karybiskumas

U'IU'IU'IO\O\O\O\O\OOU‘IU‘II!

5.4 Skaitmeniniy kompetencijy spragy ir trikumy identifikavimas

Atsizvelgiant | technologine IPT pakraipg natdralu, jog auksciausia lygmenj demonstruoja su
technologinémis Ziniomis ir jghdziais siejami dalykai (moduliai), tokie kaip 1.1 Informacijos ir skaitmeninio turinio
paieska, suradimas bei atranka; 1.2 Skaitmeninio turinio, duomeny ir informacijos vertinimas; 3.4 Programavimas.
Zemiausias siekiamas lygmuo siejamas su socialiniais-vadybiniais jglidZiais, tokiais kaip 5.2 Poreikiy ir jy patenkinimo
technologiniy sprendimy atpazinimas; 5.3 Skaitmeniniy technologijy taikymo kidrybiskumas; 5.4 Skaitmeniniy
kompetencijy spragy ir trikumy identifikavimas.

Informaciniy sistemy ir vadybos aukstoji mokykla (/nformacijas sistemu menedzmenta augstskola, SIA)
(ISMA), Latvija, yra viena i$ aukstojo mokslo lavinimo ir Svietimo lyderiy savo 3alyje. ISMA turi ir turtingg savo istorijg, ir
aiskia, su bendra Europos aukstojo mokslo erdve glaudziai siejama ateities vizija. Sios aukstosios mokyklos studentai turi
visas sglygas jgyvendinti savo planus ir svajones pasinaudodami jiems suteikiamomis Ziniomis penkiose studijy kryptyse,
akredituotose Latvijos Respublikos Mokslo ir Svietimo ministerijos:

e Informaciniy technologijy;

e Ekonomikos;

e Vadybos ir administravimo;

e Nekilnojamojo turto valdymo;

e  Turizmo, viesbuciy ir restorany verslo

ISMA uZztikrintai vystosi nuolatinio tvaraus tobuléjimo keliu, kuris Siais laikais gali uztikrinti pranasumus darbo
rinkoje suteikiantj konkurencingg iSsilavinimg savyje suderinantj tiek teorines Zinias, tiek praktinius jgldZius.
Informaciniy sistemy ir vadybos aukstojoje mokykloje (ISMA) realizuojamy studijy dalyky (moduliy) skirty skaitmeninés
rinkodaros kompetencijy (SRK) ugdymui palyginimas pateiktas 9 lenteléje.

9 lentelé. Informaciniy sistemy ir vadybos aukstojoje mokykloje realizuojamy studijy dalyky (moduliy)
skirty skaitmeninés rinkodaros kompetencijy (SRK) ugdymui palyginimas

Studijy kryptis Suteikiamas

Pavadinimas: Lygmuo: (3aka): laipsnis: Apimtis:
Skaitmeniné Profesinis Verslo Vadybf)s' Latviy/
. . . profesinis 3 ECTS
rinkodara bakalauras administravimas Angly

bakalauras
Marketmgo Profesinis Verslo Vadybf)s. Latviy/
(rinkodaros) . ) profesinis 3 ECTS

. bakalauras administravimas Angly
pagrindai bakalauras
Marketingas Profesinis Verslo Vadyb.os' Latviy/
. . . profesinis 3 ECTS
(rinkodara) bakalauras administravimas Angly

bakalauras
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Studijy kryptis SNCEINEMES

Pavadinimas: Lygmuo: (Saka): laipsnis: Apimtis:
V
Vaizdiné rinkodaros Profesinis Verslo adybes' Latviy/
L . . profesinis 3 ECTS
komunikacija bakalauras administravimas Angly
bakalauras
L Vadybos .
E. Komercija Profesinis verslo profesinis 3ECTS Latviu/
bakalauras administravimas Angly
bakalauras
. Vadybos .
Rinkodaros tyrimai Profesinis Vers!o' . profesinis 3 ECTS Latviu/
bakalauras administravimas Angly
bakalauras
Vidinis (Back-end) Profesinis Verslo Vadyb.os' Latviy/
. . . profesinis 3 ECTS
programavimas bakalauras administravimas Angly
bakalauras
Vadyb
Grafinis tinklapiy Profesinis Verslo ady OS Latviy/
. . . profesinis 3 ECTS
kirimas bakalauras administravimas Angly
bakalauras
ISorinis (Front-end) Profesinis Verslo Vadyb'os‘ Latviy/
. L . profesinis 3 ECTS
programavimas bakalauras administravimas Angly
bakalauras
Skaitmeniniy Vadybos
aplikacijy Profesinis Verslo profesinis 3ECTS Latviy/
architektdros ir bakalauras administravimas bakalauras Angly
prototipy kdrimas
Verslo
Tarptautinés Profesinis Verslo administravimo Latviy/
. . . . . 6 ECTS
rinkodaros valdymas magistras administravimas profesinis Angly
magistras

10 i$ 11 lyginamy studijy dalyky (moduliy) priskiriami Verslo vadybos srities Profesinio bakalauro
lygmeniui bei yra vienodos 3 kredity (ECTS) apimties. Vienas studijy dalykas (modulis) yra Verslo administravimo
profesinio magistro lygmens, 6 kredity (ECTS) apimties. Visi iSvardinti studijy dalykai (moduliai) realizuojami tiek gimtgja
(latviy), tiek angly kalbomis. 4 i$ lyginamy moduliy, nepaisant Verslo administravimo studijy krypties, tiesiogiai siejasi
su IKT sritimi: Vidinis (Back-end) programavimas; Grafinis tinklapiy karimas; ISorinis (Front-end) programavimas;
Skaitmeniniy aplikacijy architektiros ir prototipy kirimas.

10 lentelé. Skaitmeniniy gebéjimy 2.1 (competences of DigComp 2.1) kygmenys ISMA studijy dalyky
(moduliy) rezultatuose

DigComp 2.1
Gebéjimy sritis: Gebéjimai: LAl
lygmuo:

1: Informacinis ir 1.1 Informacijos ir skaitmeninio turinio paieska, suradimas bei atranka 8
duomeny 1.2 Skaitmeninio turinio, duomeny ir informacijos vertinimas 8
rastingumas 1.3 Skaitmeninio turinio, duomeny ir informacijos valdymas 8
2.1 Sgveikavimas pasitelkus skaitmenines technologijas 7
2.2 Dalijimasis skaitmeniniy technologijy pagalba 7
2: Bendravimas ir 2.3 |sitraukimas bei visuomeniskumas skaitmeniniy technologijy pagalba | 7
bendradarbiavimas 2.4 Bendradarbiavimas pasitelkus skaitmenines technologijas 7
2.5 Skaitmeninio etiketo iSmanymas (Netiquette) 6
2.6 Skaitmeninés tapatybés valdymas 7
3: Skaitmeninio 3.1 Skaitmeninio turinio vystymas 8
turinio kdrimas 3.2 Skaitmeninio turinio integravimas bei pertvarkymas 7
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DigComp 2.1
lygmuo:

Gebéjimy sritis:

Gebéjimai:

3.3 Autoriniy teisiy bei licencijavimo Zinojimas

3.4 Programavimas

4.1 Jrangos apsaugojimas

4.2 Asmens duomeny bei privatumo apsaugojimas

4: Saugumas
g 4.3 Sveikatos ir sveikatingumo saugojimas

4.4 Aplinkos saugojimas

5.1 Techniniy problemy sprendimas

5: Problemy 5.2 Poreikiy ir jy patenkinimo technologiniy sprendimy atpazinimas

sprendimas

5.3 Skaitmeniniy technologijy taikymo karybiSkumas

\I\I\I\IO\O\ON\IOOON!

5.4 Skaitmeniniy kompetencijy spragy ir trikumy identifikavimas

Informaciniy sistemy ir vadybos aukstojoje mokykloje realizuojamy su skaitmeninés rinkodaros
kompetencijy (SRK) ugdymu susijusiy studijy dalyky (moduliy) apzvalga leidZia daryti iSvadas jog Siuose studijy
dalykuose (moduliuose) tolygiai ugdomi tiek vadybos, tiek technologijy sri¢iai galimi priskirti gebéjimai. Zemiausias
siekiamas jgldzZiy lygmuo sietinas su taikomaisiais gebéjimais, saugos, aplinkos, intelektinés nuosavybés sritimis (2.5
Skaitmeninio etiketo iSmanymas (Netiquette); 3.3 Autoriniy teisiy bei licencijavimo Zinojimas; 4.2 Asmens duomeny bei
privatumo apsaugojimas; 4.3 Sveikatos ir sveikatingumo saugojimas; 4.4 Aplinkos saugojimas).

Bukaresto politechnikos universitetas (Universitatea politehnica din Bucuresti, UPB) yra didZiausia
techninés pakraipos aukstoji mokykla Rumunijoje, daranti Zenklig jtaka auk$tojo mokslo vystymuisi ir raidai 3alyje.
Universitetas sukaupes milZiniska patirtj bei demonstruoja auksc¢iausio lygio potencialg technologijy inZinerijos srities
inovacijy ir karybiskumo ugdyme. Pramoné 4.0 tematika universitete vystoma jau keleri metai, tad studentams, salia
baziniy technologijy srities Ziniy ir gebéjimy ugdymo yra déstomi tokie dalykai kaip CAD/CAM technologijos; eko-
dizainas ir eko-technologijos; adityvi gamyba (angl. additive manufacturing) ir kt. Bukaresto politechnikos universitete
realizuojamy studijy dalyky (moduliy) skirty skaitmeninés rinkodaros kompetencijy (SRK) ugdymui palyginimas
pateiktas 11 lenteléje.

11 lentelé. Bukaresto politechnikos universitete realizuojamy studijy dalyky (moduliy) skirty skaitmeninés
rinkodaros kompetencijy (SRK) ugdymui palyginimas

Studijy kryptis SINCEINEMES

Pavadinimas: Lygmuo: (Saka): laipsnis: Apimtis:
Marketingas 34 ECTS
(rinkodara) - )
{povadmime & oji pakopa verslo inzinerija ir Bakalauras fﬁzrcljklausomal Rumun
nezymiai skirtis (bakalauras) valdymas N 4
priklausomai nuo realizuojanciojo
realizuojamosios studijy fakulteto)
programos ir padalinio)
ll-oii bak Verslo ingineriia i Verslo
Rinkodaros tyrimai ol .pa opa_ ersionzINeryalr o yministravimo 4 ECTS Rumuny
(magistranttra) | valdymas .
magistras
Verslo
Produkty ir paslaugy I1-oji pakopa Verslo inZinerija ir L. .
rinkodara (magistranttra) | valdymas ?az;:;:;c;awmo 4 ECTS Rumuny

Studijy dalykas (modulis) “Marketingas” (rinkodara) yra realizuojamas 15 skirtingy universiteto

padaliniy studijy programose. Priklausomai nuo konkrecios studijy programos rezultaty ir tikslo Sio modulio apimtis,
tikslus pavadinimas bei turinys gali neZzymiai (be esminiy permainy) skirtis. Visi palyginti Bukaresto politechnikos
universitete realizuojami studijy dalykai (moduliai) skirti skaitmeninés rinkodaros kompetencijy (SRK) ugdymui yra
realizuojami nacionaline (Rumuny) kalba.
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12 lentelé. Skaitmeniniy gebéjimy 2.1 (competences of DigComp 2.1) lygmenys UPB studijy dalyky

(moduliy) rezultatuose

Gebéjimy sritis:

1: Informacinis ir

Gebéjimai:

1.1 Informacijos ir skaitmeninio turinio paieska, suradimas bei atranka

DigComp 2.1
lygmuo:

duomeny

1.2 Skaitmeninio turinio, duomeny ir informacijos vertinimas

rastingumas

1.3 Skaitmeninio turinio, duomeny ir informacijos valdymas

2.1 Sgveikavimas pasitelkus skaitmenines technologijas

2.2 Dalijimasis skaitmeniniy technologijy pagalba

2: Bendravimas ir

2.3 Jsitraukimas bei visuomeniskumas skaitmeniniy technologijy pagalba

bendradarbiavimas

2.4 Bendradarbiavimas pasitelkus skaitmenines technologijas

2.5 Skaitmeninio etiketo iSmanymas (Netiquette)

2.6 Skaitmeninés tapatybés valdymas

3.1 Skaitmeninio turinio vystymas

3: Skaitmeninio

3.2 Skaitmeninio turinio integravimas bei pertvarkymas

turinio klirimas

3.3 Autoriniy teisiy bei licencijavimo Zinojimas

3.4 Programavimas

4.1 Jrangos apsaugojimas

4.2 Asmens duomeny bei privatumo apsaugojimas

4: Saugumas 4.3 Sveikatos ir sveikatingumo saugojimas

4.4 Aplinkos saugojimas

5.1 Techniniy problemy sprendimas
5: Problemy 5.2 Poreikiy ir jy patenkinimo technologiniy sprendimy atpaZinimas
sprendimas 5.3 Skaitmeniniy technologijy taikymo karybiskumas

5.4 Skaitmeniniy kompetencijy spragy ir trikumy identifikavimas

OOOO\IONO\O\O\WU'IU'IU'IU'IU'IWU'IWU'IU'IONOOOO!

Vertinant palyginimo rezultatus batina pabrézti, jog Siame tyrime lyginami (analizuojami) studijy
moduliai (dalykai) iSimtinai susije (skirti) skaitmeninés rinkodaros kompetencijy (SRK) ugdymui. AtsiZzvelgus j tai jog

Bukaresto politechnikos universitetas yra didZiausia techninés pakraipos aukstoji mokykla Rumunijoje, daranti Zenklig
jtaka aukstojo mokslo vystymuisi ir raidai Salyje, Zemas vertinty moduliy ugdomy gebéjimy, susijusiy su techniniais
jgudziais bei kompetencijomis néra jtraukiamas j tolimesniems tyrimams bei iSvadoms pateikti reikalingus duomenis.
Akivaizdu, jog techniniai jgldziai (tame tarpe ir reikalingi skaitmeninés rinkodaros kompetencijy (SRK) ugdymui) yra
vystomi kituose, studijy programose realizuojamose techninés/ technologinés pakraipos studijy dalykuose

(moduliuose).
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PRIEDAI (ANGLY KALBA)

1 priedas. Su skaitmeninés rinkodaros kompetencijy (SRK) poreikiy ugdymu sietinos
studijy programos Vilniaus universitete

Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Digital Marketing

Master’s Studies

Business and Public Administration

Marketing

Master’s Degree in Business Management

1.5 years (3 semesters)

90 ECTS

English

In the age of technology when the world is over fulfilled with information,
marketing is no longer just a struggle of goods, but also a struggle of stories and
images. The aim of this study program is to educate marketing and
communication professionals who are capable to create user-friendly business
stories, and to be able to manage the image of companies and products, as well
as quickly and effectively solve communication crises, and develop marketing and
communication strategies.

Progamme’s aim is to prepare Digital Marketing professionals who can efficiently
lead marketing projects in fast changing environment both in private and in public
sectors.

It is the only study program of this kind in Lithuania. Here it is possible to deepen
your knowledge in both traditional and digital marketing. After graduation you
will be able to manage campaigns and communication in social networks, as well
as to work on digital advertising, media and traditional marketing projects. The
program is taught by professionals from Lithuania and abroad who share their
unique professional experience with students.

Project management. You will be able to make decisions and execute marketing
activities both in the local and international market, as well as divide complex
problems into specific tasks.

Strategy of digital marketing. You will be able to choose the most appropriate
marketing actions for your business in the digital space.

Analytical skills. You will be able to analyze marketing data and understand
consumer behavior in the digital space.

Working with communication. You will be able to give critical evaluation of
marketing communication and plan digital marketing actions.

Marketing Management Data Collection and Analysis Methods; Digital Marketing
Strategies and Planning; Digital Marketing Tools E-Commerce; Master Thesis: Final
Part; Consumer Behavior in Internet; Integrated Marketing Communication;
Communication Channels in Marketing; Master Thesis: Theoretical Part; Strategic
Brand Management; Mobile Marketing; Web and Social Media Analytics;
Innovation and Change Management; Pricing; Creative Message;
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Marketing and Integrated Communication

Master’s Studies

Business and Public Administration

Marketing

Master’s Degree in Business Management

1.5 years (3 semesters) or 2 years (4 semesters) in case of double degree

90 or 120 ECTS (in case of double degree)

English

Marketing and Integrated Communication programme is developing specialists up
to the highest professional standards, in order to make them capable of analysing
market situation, planning and implementing relevant strategies of marketing and
communication. The programme offers a Double degree possibility for the best
students with Naples Parthenope University in Italy; similar agreements with
other universities are in the process of

negotiation.

1. Marketing and communication manager in business companies and other
organizations

2. Expert in marketing, advertising, public relations and communication agencies,
consulting firms and market research companies

The graduates of the programme develop abilities:

- to plan and perform research on the basis of theoretically sound methodology;
- to collect and analyse secondary and primary data;

- to interpret findings in order to use them in marketing strategies;

- to develop marketing strategies in accordance with company objectives and
market specifics.

Corporate Communication Management; Strategic Marketing; Marketing
Analytics; Research Methods; Global Marketing Management; Statistical Data
Analysis of Survey Using SPSS; Digital Marketing Communication; Integrated
Marketing Communication; Strategic Brand Management; Research Project I;
Research Project Il; Master Final Thesis; Sales Management; Cross-Cultural
Management; International E-Commerce and E-Marketing; Marketing
Management; Pricing; Organizational Psychology; Management of Organisation
Image
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Marketing and Trade Management

Master’s Studies

Business and Public Administration

Marketing

Master’s Degree in Business Management

2 years (4 semesters)

120 ECTS

Lithuanian

The aim of the study programme is to prepare high-profile specialists in marketing
and trade management with the ability to perceive the organisation of marketing,
and the processes of trade and logistics; prepare actual projects and programmes,
analytically and critically asses market changes; integrate knowledge of various
scientific fields with the focus on solving the problems of organizations marketing
and trade management within the framework of international management.
Having finished this study programme, students acquire knowledge and skills
necessary for their successful competition in the market within the fields of
marketing, trade and management. Graduates of the programme may work as
marketing, market research or trade specialists, consultants, project managers in
national, international organizations as well as state institutions. Moreover,
graduates of marketing may pursue PhD studies in the fields of management, and
administration and economics.

Graduates will be able to:

e organize processes of marketing, trade and market research;

e  prepare actual projects and programmes either individually or in a team;

e analytically and critically assess market changes;

e determine the market, customer needs and know how the company should
work so that it would meet the needs in an ever-changing external as well
as internal environment;

e creatively interpret received results and use different theoretical paradigms
and internet marketing technologies by making strategic and tactical
solutions in different areas of marketing and trade management;

e communicate in either written or verbal form within the cross-cultural
environment.

Interpersonal and International Communication; Scientific Research Work I/11;
Scientific Research Work II/Il; International Human Resource Management;
Consumer Behaviour; Theory and Methods of Market Analysis; Theory and
Practice of Advertising; Master’s Thesis (field: Marketing); Innovation
Management; Strategic Marketing and Sales Management; Internet Marketing
and Technologies; Brand Management; International Marketing; International
Trade; Methodology of Scientific Research; Marketing Communications
Management; International Commercial Law; International Logistics; Total Quality
Management; Cross-Cultural Management.
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Global marketing

Bachelor

Business and Public Administration

Marketing

Bachelor in Business Management

3,5 years, full-time

210 ECTS

English

Global marketing programme is designed for students who want to get
knowledge about essential and digital marketing elements, to understand
consumers’ behavior, to learn to analyse and manage marketing resources in a
global business environment. Students

will know how to use variety of contemporary marketing and communication
tools, and learn to assess consumers’ needs by analysing examples from
international businesses.

Sales Manager;

Marketing Expert;

Business Manager;

Business Developer.

e to get knowledge about essential and digital marketing elements,
e to understand consumers’ behavior,

e to learn to analyse and manage marketing resources in a global business

environment.

Economic Theory; Management; Business Development and Management;
Fundamentals of Marketing; Business Law; Corporate Social Responsibility and
Ethics; Global Business; Consumer Behavior; Business Statistics ; Information
Technology; Fundamentals of Accounting; International Marketing;
Fundamentals of Intercultural Management; Service Marketing; Retail
Management and Marketing; Project Management; Business Strategies; E-
Business; Product and Brand Management; Pricing and Sales Promotions;
Personnel Management; Fundamentals of Finance; Organizational Behaviour;
Fundamentals of Marketing Research; Marketing Communication; Business-to-
Business Marketing and Personal Sales; Business Logistics; Company
Performance Assessment; Tax System;

Quality Management; Innovation Management; Marketing Management;
Marketing Analytics; Digital Marketing; Course Paper; Corporate
Communication; Advertising and Content Development; Intercultural
Negotiation; Cross Cultural Communication; Professional Internship; Bachelor
Thesis
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2 priedas. Su skaitmeninés rinkodaros kompetencijy (SRK) poreikiy ugdymu sietini
studijy dalykai (moduliai) Tomar politechnikos institute

Institution Instituto Politécnico de Tomar (IPT)
Programme name Marketing Planning and Innovation

Programme type Master Studies

Group of study fields

Study field Marketing

Degree Master Degree in Management

Duration 1 Semester

Workload 5 ECTS

Language of instruction Portuguese / English

1. Atheoretical-practical perspective of Marketing with focus on case study.

2. An approach to marketing mix management with focus on the critical role of
brand as an instrument of greater aggregation of value to supply in heavily
competitive markets.

3. Understanding the brand management process and its impact on value
added to products, services and organizations.

4. Specific skills on planning tools and marketing strategy in the digital age.

5. Critical appraisal skills of marketing communication concepts in na
integrated perspective with the other elements of the marketing mix.

6. Understanding the role of brand on innovation to co-create value.

7. Understanding the dynamics of country of origin effects and na
organizational reputation management and their impact on formation and
aggregation value in contemporary economies

1. 8. Understanding all these concepts and their impact on the competitiveness
of organizations and nations in the global economy

The objective of
programme

Career opportunities
Key learning outcomes

The Marketing area and its evolution

The Strategy area and its evolution

Marketing Strategy applied to Digital Marketing

The Marketing Plan and planning Digital Marketing
SWOT analysis in the digital age

Positioning, target and segmentation of marketing plan
7) Innovation in Marketing

Course information

Noukwne
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Institution

Programme name

Instituto Politécnico de Tomar (IPT)

International Marketing

Programme type

Master Studies

Group of study fields

Study field Management

Degree Master Degree in Management
Duration 2 years (4 semesters)
Workload 5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Encouraging the spirit of observation of international environments, innovation
and participation in change

Stimulate the capacity for teamwork

Develop analytical faculty of various documents author of texts, press releases,
statistics, among others between the habits and methods of study
Encourage the effectiveness of understanding and oral
communication

Stimulate critical capacity

and written

Career opportunities

1. Understand the functioning of international markets
2. Understand the importance of international organizations
. 3. Identify the activities and performance of international marketing managers
Key learning outcomes . . ) . .
4. Develop international management skills of an independent, ethical and
socially responsible
5. Develop na International Marketing Plan
1. Size and challenges of international marketing
2. The wider context of international marketing
3. International product and service
Course information 4. International communication
5. International distribution and logistics
6. International price policy
7. Risks, organisation and implementation of international marketing activities.
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Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Digital Marketing

Programme type

Bachelor Studies

Group of study fields

Study field Social Science

Degree Bachelor in Social Communication
Duration 3 years (6 semesters)

Workload 5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

1. Anoverview of digital marketing and the challenges it places in the era of Web
3.0.

2. Students should be able to interpret, plan and implement communication and
digital marketing actions as part of on and offline communication plans.

Career opportunities

Key learning outcomes

Course information

Introduction and definitions.
E-Commerce.

Online promotions.
Marketing Databases.
Evaluation and control.

uhwne

Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Introduction to Marketing

Programme type

Group of study fields

Study field Social Science

Degree Bachelor in Social Communication
Duration 3 years (6 semesters)

Workload 5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Students will have contact with the fundamental principles of Marketing from a
theoretical point of view as well as through the analysis of its concrete application
by a series of leading companies at national and international level.

They must understand and, above all, be able to recognize and define the actions
necessary to achieve the strategic and operational objectives that are the object
of Corporate Communication.

Career opportunities

Key learning outcomes

Course information

Introduction

Marketing planning

Consumer Behavior

Market segmentation

Positioning

Marketing Policies

Marketing and Communication
Presentation and discussion of works
Written evaluation

COeNoU bk wN R
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Institution Instituto Politécnico de Tomar (IPT)
Programme name Marketing

Programme type Bachelor

Group of study fields

Study field Graphic Design and Graphic Technologies

Degree Bachlor in Design and Graphic Arts

Duration 3 years (6 semester)

Workload 4 ECTS

Language of instruction

Portuguese / English

The objective of
programme

1. Understand market players and dynamics from the point of view of marketing;
2. Become familiar with the key market research methods;

3. Develop a marketing plan including the various strategic variables;

4. Have an understanding of the peculiarities of brand management.

Career opportunities

Key learning outcomes

Course information

Introduction

Market Analysis

Market research

Explanatory consumer behaviour theories and models
Segmentation

Positioning

Branding

8. Marketing-Mix

PNOOEWNE

Instituto Politécnico de Tomar (IPT)

Institution
Programme name

Digital Marketing

Programme type

Group of study fields

Study field Graphic Design and Graphic Technologies
Degree Technical Bachelor in Multimedia Design
Duration 2 years (4 semesters)

Workload 4 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Students should know how to develop a Digital Marketing plan, acquire skills to
create websites, applications and content for DM. They should be able to use
social media, web analytics tools, optimize websites, and use competitive
intelligence software.

Career opportunities

Key learning outcomes

Course information

Digital Marketing

Website Development for Digital Marketing

Development of Digital Marketing applications for mobile devices
Creating content for digital marketing

Social media (Social Media)

Web Analytics (Web Analytics)

Optimization of websites for search engines

8. Competitive Intelligence (Competitive Intelligence)

NN OAEWDNRE
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Institution

Programme name

Instituto Politécnico de Tomar (IPT)

Marketing Strategies

Programme type

Group of study fields

Study field Social Science

Degree Bachelor in Social Communication
Duration 3 years (6 semester)

Workload 5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

This curricular unit aims to deepen the knowledge taught in Introduction to
Marketing in a perspective of learning and applying the methodologies of
Marketing planning, scenario analysis, the study of strategic options and decision-
making according to the intended objectives.

Students will learn about the Marketing strategies developed by renowned
authors in the field in order to apply them in situations that justify it, knowing in
advance the benefits and the inherent risks. Above all, they should be able to
identify, apply and implement the right mix to pursue the Marketing and
Communication objectives.

Career opportunities

Key learning outcomes

Course information

Marketing and creating value
Marketing Planning
Marketing and consumption
Marketing strategies

. From Marketing 1.0 to 4.0

. Types of Marketing

o rwN R

Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Geo Marketing

Programme type

Group of study fields

Study field Marketing

Degree Post Graduate in Territorial Marketing
Duration 1 year (3 quarter)

Workload 4 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Acquisition of instrumental skills (cognitive, methodological, technological and
terminological), interpersonal competencies (interaction and cooperation in
personal and group performance) and systemic competencies (understanding,
sensitivity and generic and specific knowledge about the reality of curricular unit),
in methodology in the field of documental sciences.

Career opportunities

Key learning outcomes

Course information

1. The scientific methodology and access to systematic knowledge.

2. The research process: objectives, phases, tools and results.

3. Methods of research.

4. Technical procedures.

5. The methodological structure and language appropriate to each case
research.

6. The research project: subject, object of study and processes.

3. 7. Presentation, implementation and results.
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Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Digital Marketing and Social Networks

Programme type

Group of study fields

Study field

Information and communications technology

Degree

Bachelor in Multimedia Technologies and Informatics

Duration

3 years (6 semesters)

Workload

5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

On completion of the course students should be able to develop a Digital
Marketing Plan on social media that will allow them to apply acquired knowledge
and skills.

Career opportunities

Key learning outcomes

Course information

Introduction to Marketing
"Analog Marketing" and "Digital Marketing"
Means
Analogical (TV, Media, Public Relations)
(Sites, Newsletter, Search Engines, Social Networks, Apps, Gaming)
Social Networks
Brand
Brand building process Brand "eBranding"
Content

. E-Content

. Consumer Behaviors

. Digital Customer Journey

. Digital Marketing Plan

. Diagnosis

. SWOT Analysis

. Goals

. Strategic Options

. Operational plan

. Action plans

. Review and Return

. Project Definition

. Company / Product / Service to Work / Rationale in Pitch

. Elevator Pitch

. Marketing Plan in Action

WO NOU R WM R
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Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Marketing Principles

Programme type

Technical Bachelor

Group of study fields

Study field Marketing

Degree Technical Bachelor in Sales and Commercial Management
Duration 2 years (4 semesters)

Workload 6 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Discuss and think about the ethics of business management;
Understand the market agents and dynamics

Know the main market research techniques;

Create a marketing plan;

Knowing the specifics of marketing and brand management;
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Career opportunities

Key learning outcomes

Course information

1. Marketing history and ethics;
2. Market analysis;

3. Segmentation and Positioning;
4. Marketing Mix;

5. Marketing plan;

6. Branding management.

Institution

Programme name

Instituto Politécnico de Tomar (IPT)

Marketing Operational

Programme type Bachelor

Group of study fields

Study field Marketing

Degree Bachelor in Business Administration
Duration 3 years (6 semesters)

Workload 5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Implement a marketing plan through the management of marketing policies.
Development of a communication and digital marketing plan. Develop new
products, pricing and define distribution channels. Merchandising policies. After-
sales service and quality control.

Career opportunities

Key learning outcomes

Course information

1-Product;

2-Price;

3-Place;

4-Promotion;

5-Digital Marketing and the new media;
6-Merchandising and point of sale management;
7-After-sales service and quality control.

Institution

Programme name

Instituto Politécnico de Tomar (IPT)

Tourist Marketing

Programme type Bachelor

Group of study fields

Study field Marketing

Degree Bachelor in Tourism and Culture Management
Duration 3 years (6 semesters)

Workload 6 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Upon completion of the course, students should be able to analyse and develop
a tourist marketing plan, use marketing mix tools and develop a promotional
plan for a tourist destination.

Career opportunities

Key learning outcomes

Course information

1. General Concepts of Tourism Marketing

2. Analysis of the Surroundings of Tourism Marketing
3. Tourist offer

4.Distribution channels

5. Tourism Marketing Plan
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Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Tourist Marketing

Programme type

Technical Bachelor

Group of study fields

Study field Marketing

Degree Technical Bachelor inProduction of Activities for Cultural Tourism
Duration 2 years (4 semesters)

Workload 6 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Analyze and develop a tourism marketing plan, identifying the main elements of
the tourism market that allow the operationalization of the marketing mix
variables; provide the development of technical skills for the development of a
promotional plan for the tourist destination.

Career opportunities

Key learning outcomes

Course information

1. General Concepts of Tourism Marketing;
2. Tourist demand;

3. Tourist offer;

4. Marketing Plan

Institution

Programme name

Instituto Politécnico de Tomar (IPT)

Marketing Planning

Programme type

Master Studies

Group of study fields

Study field Marketing

Degree Master's degree in Development of Cultural Tourism Products
Duration 2 years (4 semesters)

Workload 6 ECTS

Language of instruction

Portuguese / English

The objective of
programme

At the end of the course students should be able to develop the marketing plan
of a cultural tourism product either through the analysis of case studies or through
the development of new products.

Career opportunities

Key learning outcomes

Course information

1. Introduction to tourism marketing;

2. Consumer behavior and market segmentation in tourism;

3. Strategic marketing of tourist destinations: conceptual and methodological
aspects;

4.Characterization of Marketing Plan;
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction
The objective of
programme

Career opportunities

Key learning outcomes

Course information

Digital Marketing
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

To understand the principles of planning an effective Internet marketing strategy
and to navigate the advanced tools of online promotion.

Knowledge - knowledge of online advertising channels and trends;
SEO-optimized website development principles;

principles of the analysis of advertising campaigns,
effectiveness.

Skills - to plan and create sales-oriented SEO-website development tasks;

to be able to apply search promotion principles and criteria in the digital
environment.

Competences - the ability to work with tools and instruments for creating websites
and digital presentations, and for pushing it further in the digital environment

The ability to use information technologies for performing their activities

1. Introduction to digital marketing and its evolution.

2. Brand assessment and setting goals for promotion. Digital marketing strategy.

3. Website promotion channels (organic search, contextual advertising, email
marketing, social networks, affiliate / affiliate marketing).

4. The principles and practice of organizing and structuring convertible offers.
Creating a website content plan.

5. Principles for writing compelling conversion texts. Tools for analysing and
selecting targeted keywords when writing content in order to occupy leading
positions in search engines. Application Keyword Planner Tool.

6. Test work with evaluation mark: “Planning and creation of a conversion site
structure using targeted key requests for conversion”.

7. Payment models and principles for building effective contextual advertising
campaigns.

8. The principles and theory of planning and organizing an effective advertising
campaign affiliate marketing (affiliate marketing).

9. Criteria for quality search engine optimization SEO sites

10. Criteria for quality search engine optimization SEO sites

11. Test work with evaluation mark: “Criteria for successful digital promotion”.

12. Opportunities and practice of using commercial platforms for the rapid
creation of sites (WIX, SHOPIFY and others).

13. Connect, configure and work with statistics (Google Analytics, etc.)

14. Website SEO audit tools (SERANKING, DMOZ, etc.). Connect and use the Google
Search Console.

15. Test work with evaluation mark: “Building a Conversion SEO-Oriented
Website”.

optimization of their
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Basics of Marketing
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

To provide knowledge of the basics of marketing and its practical applications in
business, including: marketing strategies, marketing environments, customer
segmentation and behaviour, marketing mix, tools of marketing analysis.

The ability to organize the marketing department according to the objectives and
market situation.

The ability to conduct marketing research and apply the results obtained in business
Knowledge - In compliance with the Standard students shall:

plan, organize and manages the company's marketing strategy, control the
execution of work and provide communication of the economy (conception
level).

understand the principles of marketing and its role in the strategic development
of the company (awareness level).

Skills — In compliance with the Standard:

To analyse the marketing processes taking place in the economic environment
and to make decisions according to the changes in the situation.

To analyse, systematize, synthesize and integrate marketing information
necessary for the operation of an enterprise.

To use modern technologies of marketing information acquisition, processing
and systematization.

To formulate the marketing aims of an enterprise, to draw up a strategic
development plan and evaluate its implementation.

To understand the principles of marketing and their role in the strategic
development of an enterprise.

Competences - In compliance with the Standard:

The ability to plan and forecast the effective marketing activity of an enterprise
in accordance with the set aims, economic environment and labour market
situation.

The ability to organise the rational marketing operations of an enterprise with
the set aims, economic environment and labour market situation

Marketing definition, concepts

Marketing environment

Test with the evaluation: "Marketing environment"

Consumer markets and consumer behaviour, market analysis

Test with the evaluation: "Consumer Markets and Consumer Behaviour,
Market Analysis"

Segmentation and positioning in the market

Test with the evaluation: "Segmentation and positioning in the market"
Products, service, brand

Test with the evaluation: "Products, Service, Brand"

. Pricing policy

. Test with the evaluation: "Pricing Policy "

. Promotion and distribution of goods

. Test with the evaluation: "Promotion and distribution of goods "

. Marketing communication, complex internet marketing

. Test with the evaluation: "Marketing Communication, Complex Internet

Marketing"
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Marketing
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

To understand the place and role of marketing management in the management of
a company / organization, to understand the importance of marketing function in
business.

To acquire the basics of marketing management and its application in practice, to
master the directions and spheres of marketing management.

To develop the ability to structure and analyse marketing problems and provide
appropriate solutions with appropriate tools and techniques.

To be able to apply marketing management functions in practice.

Successfully learning this course, students get

Knowledge (1) on the nature of the marketing management function, its place and
role in the modern business world; on the organisation and management of the
marketing function; (2) how to address marketing problems and model the firm's
behaviour in a competitive environment through marketing management;

Skills: (1) identifying, analysing and evaluating data, facts and information related to
marketing opportunities and threats in the modern situation; (2) conducting
strategic marketing analysis to develop relevant marketing objectives and strategies;
(3) skills to develop a marketing plan and control mechanism for the implementation
of the plan; (4) skills to work in a digital economy;

Competencies: ability of planning, implementing and controlling a company's
activities in the field of marketing management; ability of reflecting social and ethical
issues about the role of companies in society.

1. The place and role of marketing management.

Defining Marketing in the 21st Century.

Marketing in a turbulent environment.

Globalization processes and marketing.

2. Marketing planning system.

Strategic planning in business units.

Development of marketing strategies and plans.

Innovative marketing.

Marketing management in consumer and business segments.

3. Marketing information system

Components of a modern marketing information system.

Collection and identification of information. Internal data.

Competition research.

Macro-environment data.

4. Planning and management of marketing mix.

Marketing and Customer Value creation.

Strategic analysis of competition.

4.1. Product Strategies. Services as a product.

4.2. Brand strategies.

4.3. Pricing strategies.

4.4. Distribution strategies.

4.5. Communication strategies

Measuring marketing effectiveness

5. Marketing control system
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Marketing Visual Communication
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

To provide knowledge of the basics of visual communication marketing and its
practical applications in business, including: visual communication marketing
strategies, visual communication marketing environments, customer segmentation
and behavior, visual communication marketing mix, tools of visual communication
marketing analysis.

Knowledge - plan, organize and manages the company's visual communication
marketing strategy, control the execution of work and provide communication
(conception level). Understand the principles of visual communication marketing
and its role in the strategic development of the company (awareness level).
Skills - To analyse the visual communication marketing processes taking place in the
economic environment and to make decisions according to the changes in the
situation.
-To analyse, systematize, synthesize and integrate visual communication marketing
information necessary for the operation of an enterprise.
-To use modern technologies of visual communication marketing information
acquisition, processing and systematization.
- To formulate the visual communication marketing aims of an enterprise, to draw
up a strategic development plan and evaluate its implementation.
- To understand the principles of visual communication marketing and their role in
the strategic development of an enterprise.
Competences - The ability to plan and forecast the effective visual communication
marketing activity of an enterprise in accordance with the set aims, economic
environment and labour market situation.
-The ability to organise the rational visual communication marketing operations of
an enterprise in accordance with the set aims, economic environment and labour
market situation.
Additional: The ability to conduct visual communication marketing research and
apply the results obtained in business.
1. Visual communication marketing definition, concepts
Visual communication marketing environment
Test with the evaluation: "Visual communication marketing environment"
Consumer markets and consumer behavior, market analysis
Test with the evaluation: "Consumer Markets and Consumer Behavior, Market
Analysis in the field"
6. Segmentation and positioning in the market
7. Test with the evaluation: "Segmentation and positioning in the market "
8. Products, service, brand
9. Test with the evaluation: "Products, Service, Brand in the field "
10. Pricing policy
11. Test with the evaluation: "Pricing Policy"
12. Promotion and distribution of goods
13. Test with the evaluation: "Promotion and distribution of goods "
14. Marketing visual communication, complex internet visual communication
marketing

vk wnN
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction
The objective of
programme

Career opportunities

Key learning outcomes

Course information

15. Test with the evaluation: "Marketing visual Communication, Complex Internet
Visual communication marketing "

Electronic Commerce
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

To be able to manage contextual analysis campaign management tools

Knowledge - The principles of contextual advertising use and work, as well as
knowledge of methods of calculating the efficiency coefficients of advertising
campaigns

Skills - To analyse, systematize, synthesize and integrate information necessary for

the operation of enterprise.

-To use modern technologies of information acquisition,

systematization.

-To implement advanced solutions and methods in the organization of operations,

production and management of company.

-Skills in working with tools and tools for contextual advertising campaigns.

-Ability to calculate efficiency coefficients

Competences - Independently create, configure and manage contextual advertising

campaigns as well as optimize the effectiveness of advertising campaigns.

1. Definition of contextual advertising. Introducing Google Ads. The principles of

Google Ads and display advertising.

2. Create your first Google Ads advertising account. Google Ads Interactive. The
structure of the advertising account of Google Ads (Campaigns - Groups - Ads
and key searches)

Features and characteristics of creating effective text ads.

4. Creation and configuration of the first advertising campaigns (including display
network, location, languages, daily budget, display time and period, type of
bidding).

5. Test work with a mark: “Setting up an advertising campaign and its basic
characteristics”.

6. Planning and creating the structure of advertisement groups. Ad groups and
setting up ad extensions.

7. Keyword research basics. Use the Keyword Planner Tool to analyse and list key
queries for future ad campaigns.

8. Match types and purpose of key queries (broad, phrase, exact). Quality Score
and Ad Rank as a quality indicator of bid value optimization.

9. Negative keywords in Google Ads. Using ready-made lists of negative keywords
and assigning them to certain levels of your Google Ads advertising account.
Analysis of conversion statistics for key queries, analysis of effectiveness and
replenishment of the list of negative keywords.

10. Create and configure remarketing campaigns, Display Network, Gmail Ads.

11. Test work with a mark: “Creating, planning, setting up and launching
advertising campaigns with Google Ads”.

12. Using the site’s navigation, structure to structure Google’s advertising
campaigns.

processing and

w
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

13. Conversion Tracking Basics

14. The value and principles of calculating the coefficients for evaluating the
effectiveness of advertising campaigns: ROI, ROAS.

15. The principle of calculating the maximum allowable cost-per-click, based on the
coefficient (%) and conversion value.

16. Test work with a mark: “Integrated configuration of advertising campaigns in
Google Ads with setting up conversion accounting and correction of rates”.

Marketing Research
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

e The aim of the course is to provide the necessary knowledge and skills for the
organization and application of the marketing research process in the planning
and management of the company's marketing activities.

e The course aims to examine both the theoretical and practical sides of the
marketing research process.

e The course is designed to equip the students with the knowledge to be able to
design and implement theoretically sound marketing research projects in
business environment.

e Explore the place and role of marketing research in management decision-
making.

e To master the methodology of marketing research in order to manage research
process.

e The course also aims to provide students with the practical knowledge of
analysing the data gathered in the result of a marketing research project, in
order to enable effective decision-making.

As a result of the course students acquire knowledge about the role of marketing
research in the development of marketing strategies and plans.

Based on theory and practical examples, students acquire skills in organizing
marketing research; develop skills in research questionnaire design, analysis of
obtained survey results and appropriate decision making for marketing problem
solutions.
As a result of the course the student acquires competencies: how to identify
marketing problems through research before proposing their solutions.

1. The place and role of marketing research in the system of enterprise
management. Areas of marketing research.
Marketing research system.
Methods of marketing research.
Primary and secondary research.
Secondary research sources: company internal data and external data forms.
Information search capabilities in a digital environment.
Qualitative and quantitative research
Differences between qualitative and quantitative research
Development of questionnaires for research. Evaluation, processing and
analysis of information
10. Forms of qualitative research.
11. Research in consumer and business segments

LN AEWN
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Key learning outcomes

Course information

12. Services research
13. Global and international marketing research
14. Marketing Research Ethics

International Marketing Management
Professional Master Study Programme Business Administration

Business Administration

Professional Master of Business Administration

1 Semester

6 ECTS

Latvian / English

The student will gain an insight into the impact of international economic, political,
legal and cultural factors on marketing planning. This course will allow students to
acquire the analytical skills needed to develop international marketing plans and
implement elements of marketing complex in the international environment.

Knowledge - At conceptual level: on nature, content and forms of rights, the
legislative process as well as on branches of law and legal behaviour.

Awareness: Able to navigate key legislation, analyse current issues in specific areas
of law such as civil, administrative, criminal, and commercial law.

Application level: can correctly analyse practical situations in commercial activities,
is able to make decisions on the choice of legal form and amendments, is able to
independently draw up internal and external documents for the operation of the
merchant.

Skills

Analyse, systematize, synthesize and integrate information necessary for the
operation of the company;

To become familiar with the documents regulating the activities of enterprises and
normative acts.

Competences

Ability to represent the company in dealings with other companies, organizations,
institutions, including municipalities and state institutions;

Ability to work with other companies, owners, and other stakeholder groups to
achieve company goals;

Institutions, including municipalities and state institutions;

Ability to organize the rational operation of the company according to the set
goals, economic environment and labour market situation

1-2. The essence of international marketing. The dynamic environment of
international trade.

3-4. Economic development of the various regions.

Cultural dynamics in different world markets

5-6. Global vision through marketing research. Foreign market valuation
possibilities.

Competition in international markets.

7-8. International marketing management: planning and organization. Specifics of
management in countries with different cultures.

9-10. International Marketing Mix decisions: products and services.

11. Pricing policy in foreign markets.

12. Distribution in foreign markets.

13. Principles and decisions of logistics in international business.

14-15. Promotion strategies in international marketing. Web marketing, online
marketing, social media marketing complex — forms, benefits, problems.
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Institution

Informacijas sistemu menedzmenta augstskola SIA (ISMA)

|16. Foreign market entry strategies.

Institution

Informacijas sistemu menedzmenta augstskola SIA (ISMA)

Programme name

Back-end-programming

Programme type

Professional Bachelor Study Programme Business Administration

Group of study fields

Study field Business Administration

Degree Professional Bachelor in Management
Duration 1 Semester

Workload 3 ECTS

Language of instruction

Latvian / English

The objective of
programme

To acquire programming skills in PHP, as well as to understand the principles of PHP
interaction with databases.

Career opportunities

Key learning outcomes

Knowledge - Understanding the logic of building and organizing program code and
its interaction with databases

Skills - Students are able to independently create program code in PHP using the
logical functions created by them and to use SQL commands

Competences - Can program a functional website with interactive service
capabilities

Course information

1. Introduction to PHP. The purpose of the PHP language. History and evolution
of PHP. Installation and first familiarization with PHP.

2. Language Syntax. Data types. Use of variables.

Expressions and Operators. Test work with a mark: “First PHP Program”. Logical

operators, loops.

Writing Functions. Work with strings.

Using arrays, objects in PHP. Test work with a mark: “Writing Functions”.

Principles of interaction between PHP and MySQL.

Creating Databases and tables in MySQL. The operands of searching, loading

and unloading information from the MySQL database.

8. Creating authorization module. Test work with a mark: “PHP and MySQL
interaction”.

Nous

Programme name

Institution Informacijas sistemu menedzmenta augstskola SIA (ISMA)

Graphic Web Design

Programme type

Professional Bachelor Study Programme Business Administration

Group of study fields

Study field Business Administration

Degree Professional Bachelor in Management
Duration 1 Semester

Workload 3 ECTS

Language of instruction

Latvian / English

The objective of
programme

To provide knowledge about programs, tools and techniques for working with raster
graphics in order to create and prepare interactive presentations, advertising,
website design and applications..

Career opportunities

Key learning outcomes

Knowledge Raster graphics application principles;
Knowledge of advanced raster graphics tools
Skills - Able to use modern tools for working with raster graphics

Competences - Designing web solutions and digital applications

Course information

1. Principles, concepts and general provisions in working with raster graphics.
2. The first acquaintance with the environment of the program Adobe Photoshop.
Adobe Photoshop Toolbar.
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Institution

Informacijas sistemu menedzmenta augstskola SIA (ISMA)

3. Image tools: resolution, size, color correction. Image retouching tools. Test
work with a mark: “Features of raster graphics and image processing
principles”.

4. Types of Selection Tools. Techniques for modifying the desired image area
using selection tools.

5. The principles of using layers and working with them in Photoshop. Apply
effects and styles in Photoshop. Test work with a mark:“Image Processing”

6. Work with masks and channels in Photoshop.

Typographic design. Vector drawing technique.

8. Layout in Photoshop and the principles of building a “layout” of a site or

N

application. Test work with a mark:“Website or application design”.

Institution Informacijas sistemu menedzmenta augstskola SIA (ISMA)

Programme name

Front-end programming

Programme type

Professional Bachelor Study Programme Business Administration

Group of study fields

Study field Business Administration

Degree Professional Bachelor in Management
Duration 1 Semester

Workload 3 ECTS

Language of instruction

Latvian / English

The objective of
programme

To master the basics of building separate HTML documents, as well as static,
interconnected web pages.

To learn to create and design your interconnected set of web pages, thereby creating
a static website

Career opportunities

Key learning outcomes

Knowledge - To master HTML / HTML5, CSS / CSS3 markup technologies
languages.
- Know the basic tags of the above languages and their meaning.
Skills - Skills to work with code in text layout editors.
- Communicate and collaborate with a team of programmers and web
developers
Competences -Ability to use front-end web programming languages to work with
web solutions for selling online.
- Create and convert graphical presentations in the form of websites and
applications.
- Make content changes in digital presentations.

Course information

1. Introduction to HTML / HTML5. HTML document structure. HTML tags.

Link building. Embed images in HTML documents.

3. Creating a menu for a multi-page static site. Lists. Test work with a mark“Work
with content update in HTML”.

4. Creating HTML tables. Nested tables and the location of information in an
HTML document. Test work with a mark “Organizing pages content using
tables”.

5. Rules for the description of frames. Interaction between frames; Test work with
a mark “Work with frames”

6. CSS/CSS3 Introduction Color Assignment Methods in .css. The purpose of the
fonts. Font units and usage examples.

7. Assigning and working with <DIV> and .class in CSS. Arrangement and
alignment of elements.

8. Other document formatting options. Test work with a mark“Static-type

N

website creation”.
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Programme name
Programme type
Group of study fields

Digital Application Planning and Prototyping
Professional Bachelor Study Programme Business Administration

Study field Business Administration

Degree Professional Bachelor in Management
Duration 1 Semester

Workload 3 ECTS

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Latvian / English

To provide knowledge on the principles and trending methodologies for planning
digital application interfaces. To teach using popular software for prototyping
applications / applications.

Knowledge -

Importance and methods of prototyping digital solutions;
Knowledge of modern prototyping tools

Skills - Able to use appropriate software tools
Competences - Can design digital solution interfaces using popular interface
planning applications

1.
2.

Definitions of prototyping. Principles, concepts and general provisions.

The process and methods of prototyping. Advanced tools and prototyping
techniques. Using prototypes in the workflow of your project to interact with
the team and all interested parties.

First introduction to the AXURE program environment. Test work with a mark:
“Features and approach to prototyping as a tool for working with
expectations.” Prototyping an intro page: sitemap, using widgets. Prototyping
an intro page: styling widgets, creating “slide” carousels. Navigation widgets:
checkboxes, elements of interactive forms, tables. Create and manage
application categories and pages. Test work with a mark: “Prototyping the
application intro page and dynamic elements”.

Appointment, creation and use of masters. Setting logical conditions for
interaction and mathematical functions. Adaptive page views. Test work with a
mark: “Prototyping a digital application”.
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Marketing
* there are small variations of names depending on the faculty / specialization:

e  Entrepreuneurship, Business Engineering and Management

e The Faculty of Power Engineering

e The Faculty of Electrical Engineering

e  The Faculty of Automatic Control and Computer Science

e The Faculty of Electronics, Telecommunications and Information Technology
e The Faculty of Mechanical Engineering and Mechatronics

e  Faculty of Industrial Engineering and Robotics

e The Faculty of Transports

e The Faculty of Applied Chemistry and Materials Science

e The Faculty of Aerospace Engineering

e The Faculty of Material Science and Engineering

e The Faculty of Engineering in Foreign Languages

e The Faculty of Biotechnical Systems Engineering

e The Faculty of Applied Sciences

e  The Faculty of Entrepreuneurship, Business Engineering and Management
e The Faculty of Medical Engineering

Programme name

Programme type Bachelor

Group of study fields Business Engineering and Management
Study field

Degree

Duration 1 Semester

Workload 3-4 ECTS (depending on the faculty)

Language of instruction Romanian
General objective of the course:

e Understanding the role of marketing in organizations, specific methods and
techniques for their use in practice

The objective of Specific objectives:

programme

o Developing the ability to analyze and interpret the marketing environment

e Developing problem-solving abilities using marketing techniques

e Developing communication and teamwork skills

Career opportunities

Professional competences:

e Elaboration and interpretation of technical, economic and managerial
documentation.

Transversal competences:

Key learning outcomes e Applying the principles, norms and values of professional ethics responsibly in
carrying out professional tasks and identifying the objectives to be achieved,
the available resources, the working steps, the execution times, the related
implementation deadlines and the related risks.

e Identifying roles and responsibilities in a multidisciplinary team and applying
effective relationship and work techniques within the team
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Institution

Course information

Universitatea politehnica din Bucuresti (UPB)

Faculty of Entrepreuneurship, Business Engineering and Management , Department
of Entrepreneurship and Management.

The faculty addresses both young people interested in building a career in the
business environment (in industrial and other fields), and those who wish to develop

their own business.

Students have course support on the MOODLE platform http://curs.pub.ro

Content:

e  The concept of marketing

e  Marketing environment

e  Marketing in the organization
e Consumer behavior

e  Market
e  Marketing research
e  Product

e The price of products

e Product promotion

e  Distribution of products
e  Promotion techniques
e  (Case study

Institution

Programme name

Universitatea politehnica din Bucuresti (UPB)

Marketing of products and services at Faculty of Entrepreuneurship, Business
Engineering and Management

Programme type

Master Studies

Group of study fields Management and Administration

Study field Business Engineering and Management
Degree Master Degree in Business Administration
Duration 1 Semester

Workload 4 ECTS

Language of instruction | Romanian

The objective of
programme

General objective of the course:

e Understanding the role of marketing in organizations, specific methods and
techniques for their use in practice

e The basis of the decisions regarding the quality of products and services in
relation to the situation of the business environment

Specific objectives:

o Developing the ability to analyze and interpret the marketing environment
o Developing problem-solving abilities using marketing techniques
e Developing communication and teamwork skills

Career opportunities

Achieving good collaboration by conducting research / practice of students in
industrial organizations, identifying companies' expectations regarding the
competences obtained by students to identify the needs of consumers and finding
ways to satisfy them.

Key learning outcomes

Professional competences:
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Institution

Universitatea politehnica din Bucuresti (UPB)

e Elaboration and interpretation of technical, economic and managerial
documentation.

e Designing and technical-economic and managerial analysis of products,
processes and business systems.

Transversal competences:

e Applying the principles, norms and values of professional ethics responsibly in
carrying out professional tasks and identifying the objectives to be achieved,
the available resources, the working steps, the execution times, the related
implementation deadlines and the related risks.

e Identifying roles and responsibilities in a multidisciplinary team and applying
effective relationship and work techniques within the team

Course information

Faculty of Entrepreuneurship, Business Engineering and Management , Department
of Entrepreneurship and Management.

Students have course support on the MOODLE platform http://curs.pub.ro

Content:

e Conceptual marketing elements: operational elements, historical
development, factors of the marketing environment

e Individual and industrial consumers: types, behavior, purchasing decision-
making process

e The product: Goods and services, Brand, Life cycle

e  Price of products and services

e Techniques for promoting products and services

e Distribution of goods

e  Ethics and social responsibility in marketing

Institution

Programme name

Universitatea politehnica din Bucuresti (UPB)
Marketing researches at Faculty of Entrepreuneurship, Business Engineering and
Management

Programme type

Master Studies

Group of study fields Management and Administration

Study field Business Engineering and Management
Degree Master Degree in Business Administration
Duration 1 Semester

Workload 4 ECTS

Language of instruction | Romanian

The objective of
programme

General objective of the course:

e Understanding the role of marketing in organizations, specific methods and
techniques for their use in practice

Specific objectives:

e Developing the ability to analyze and interpret the marketing environment
o Developing problem-solving abilities using marketing techniques
e Developing communication and teamwork skills

Career opportunities

Market Analyst, Public Relations, Advertising Manager, Brand Management
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Institution Universitatea politehnica din Bucuresti (UPB)

Professional competences:

e Elaboration and interpretation of technical, economic and managerial
documentation.

e  Performing calculations, demonstrations and applications for solving specific
tasks of engineering and quality management based on the knowledge of the
fundamental and engineering sciences.

e  Evaluation and capitalization of the results of marketing research projects.

Key learning outcomes  Transversal competences:

e Applying the principles, norms and values of professional ethics responsibly in
carrying out professional tasks and identifying the objectives to be achieved,
the available resources, the working steps, the execution times, the related
implementation deadlines and the related risks.

e Identifying roles and responsibilities in a multidisciplinary team and applying
effective relationship and work techniques within the team

e Efficient use of language skills and knowledge of information and
communication technology.

Faculty of Entrepreuneurship, Business Engineering and Management , Department
of Entrepreneurship and Management.

Students have course support on the Moodle platform http://curs.pub.ro

Content:

e  Marketing research - introduction and conceptual elements.

Course information e The approach as a process of marketing research. Macro design of marketing
research processes.

e Detailed design of marketing research processes.

e Performance analysis of marketing research processes.

e OQOutline of a marketing research project

e  (Case studies
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