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IEVADS

“Eiropas Savienibai ir janodrosina, lai Eiropas darbaspéka zindsanas, prasmes, kompetence un radosumes, jo ipasi ta IKT
jomas praktiki, atbilstu visaugstakajam profesiondlajam standartam pasaulé un tiktu pastavigi atjauninati efektivas
maZizglitibas procesa.” — Michel Catinat, Konkurétspéjas un riipniecibas jomas IKT nodalas vaditajs, Uznéméjdarbibas
un rapniecibas generaldirektorats, Eiropas Komisija, 2015. gads.

IKT ir viena no galvenajam nozarém Eiropa, kas sniedz arvien lielaku ieguldijumu ekonomikas izaugsmé un darbavietu
radisana attistitajas ekonomikas. Neraugoties uz to, saskana ar E-skill Europe Report (2014), IKT specialistu trikums
palielinas. Paredzams, ka tuvakajos gados pieprasijums péc tiem palielinasies. Pieméram, Sobrid lielas starptautiskas
bankas atver savas nodalas Lietuva un tadejadi palielinas pieprasijums péc augsti kvalificétiem IKT specialistiem. Eksperti
apgalvo, ka daudzi jauniesi joprojam izvélas pétijumus, kas atskiras no IKT. DaZi skolu absolventi, kuri nakotné varétu
intereséties par IKT studijam, nestudé ar IKT saistitus priekSmetus, izvéloties dazadu specializaciju skola. Tiem, kas
pabeidz IKT studijas, ir pienaciga kvalifikacija, kurai tomér vajadzétu bit prasmigakai. Vidusskolas un augstskolas
nodrosina studentiem tikai pamatzinasanas IKT joma. Ja studenti vélas stradat ar konkrétu IKT, viniem papildus ir jastudée
kompetences attistibas centros. Pasreizéja situacija attaisno daudzdisciplinu pieeju IKT izglitibai, jaunu macibu
programmu izstradi un iespéju (un nosacijumu) radiSanu, lai iegltu nepiecieSamas prasmes un zinasanu ASAP
(pieméram, izmantojot tieSsaistes kursus, miazizglitibas principus utt.). Raugoties no ilgtermina perspektivas, IKT nodalas
bls spiestas pienemt jaunu pieeju IKT izglitibai, kas varétu palidzét samazinat atskiribas un neatbilstibas starp darba
tirgus vajadzibam un studentu socialajam vajadzibam (vai certbam). Saskana ar Eiropas skolam (EUN) PRASMES zinatné,
tehnologija, inZenierzinatnés un matematika (STEAM) k]ast par arvien svarigaku daju misdienu zinasanu ekonomika.
Lidz 2020. gadam ir vajadzigs vél viens miljons pétnieku, lai nodrosinatu Eiropas izaugsmi. Zinatnes izglitibu vairs nevar
uzskattt par tikai elitaram macibam toposajiem zinatniekiem vai inZenieriem. Ir skaidri redzams, ka tikai zinatniski zinosi
pilsoni var pienemt informétus [emumus un iesaistities dialoga par uz zinatni vérstiem sabiedribas jautajumiem. Ka
noradits nesenaja Eiropas Komisijas (EK) zinojuma “Zinatnes izglitiba atbildigai pilsonibai”, zinasanas par zinatni un par
to ir neatnemama sastavdala, lai sagatavotu musu iedzivotajus aktivi iesaistities un bat atbildigiem pilsoniem, radoSiem
un inovativiem, spéjigiem sadarboties un pilniba apzinaties un risinat sarezgitos uzdevumus, ar ko saskaras sabiedriba.
DiemZél saskana ar EUN (2016. gads) STEAM trikums ir sastopams visa Eiropa un attiecas uz gandriz visam tehniskajam
darbavietam, tostarp IKT.

Projekts “FUSE IT” (nakotnes prasmes marketinga un IKT izglitibas joma) pievérsas izglitibas un darba tirgus prasibam
attieciba uz profesionalajam prasmém un zinasanam studentiem un augstskolu absolventiem (tostarp muzizglitibas
pasakumiem). Projekta tiks analizétas, izstradatas, izstradatas un Tstenotas aktualas macibu programmas, e-macibu
materiali, jaukta macibu vide, IKT zinasanu un prasmju pasnovértéjums un zinaSanu novértésanas sistémas simulacijas.
Galvenie intelektualie rezultati ir saistiti ar marketingu un nakotnes kompetencém, un tie ietvers:

Vadlinijas un pétijjumu analize augstakaja izglitiba;
Macibu programmu izstrade un lokalizacija;

Dazadu priekSmetu e-macibu materiali atseviskas dalas;
Simulacijas izglitibai;

Pasnovertéjuma un zinasanu novértésanas sistéma;
Metodiskie noradijumi

owuswWwNR

Projekta rezultata tiks ietekméts 2 sanémeéju limeni. Primaraja mérka grupa ietilpst:

1. Universitates studenti;
2. Pedagogi, universitates personals, pieauguso izglitibas centri utt.
3. Uznéméjdarbibas sektors

Si mérka grupa giis labumu no projekta, piedaloties apmaciba un zinasanu novérté$ana, kas uzlabos vinu zindéanas un
kompetenci darba tirgd. Macibspéki un augstskolu darbinieki ir atbildigi par prasmju uzlaboSanu un kvalifikacijas
paaugstinasanu. Vidéja mérka grupa ir augstskolas, kas varétu izmantot projektu rezultatus un istenot aktualizétu
marketinga studiju programmu un/vaiistenot atseviskas marketinga dalas IKT studijas. Ka Istenot projekta rezultatus un
citu noderigu informaciju, tiks aprakstits istenoSanas marketinga modula istenoSanas metodiskajas vadlinijas.
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1. 101 PETNIECIBAS MERKI UN DARBIBA

101 galvenie mérki ir izstradat galvenas prasibas programmas “Fuse IT” izveidei, izmantojot 101 rezultatus mérka grupu
DMC (Digitalas marketinga kompetences) vajadzibam uz ES darba tirgus bazes, eso$o pieredzi par partneru labako praksi
marketinga un IKT joma. IKT ir batiskas prasmes nakotnes darba vietas (pédéjo piecu gadu laika IKT izmantosana ir
ievérojami palielinajusies vairak neka 90% darba vietu), bet augsti attistitiem lietotajiem, pieméram, tehnikiem,
profesionaliem (abi 50%) un vaditajiem (30%) ir nepiecieSamas specializétas digitalas prasmes, jo Tpasi lielakas darba
vietas. Saja pétijuma tiks apzinata ari prasmju plaisa Digitala marketinga joma Lietuva, Latvija, Portugalé un Rumanija.
Tad apmacibas vajadzibas k|Gs acimredzamas un klls par pamatu macibu un sertifikacijas risindjumu radiSanai
turpmakajas projekta aktivitatés.

Siem noldkiem ir plans:

° Sagatavot ieteikumus par to, kadas kompetences ir nepiecieSamas, lai mérka grupa bUtu labi sagatavota,
pasparliecinata un konkurétspéjiga digitalaja tirgl. To veiks péc tam, kad bdis izanalizétas eso$as programmas un
macibu programmas projektam, kura mérkauditorija ir DMC (Digitala marketinga kompetence), kas pieejama ES
partnerorganizacijas, un salidzinati ar digitalajiem kompetencu satvariem, pieméram, “Digitalo kompetencu
sistéma patérétajiem” un “Digitala kompetencu sistéma pilsoniem” 2.1 (1.1);

° Sagatavot nakotnes digitala marketinga kompetencu izpétes analizi. Tas tiks veikts, veicot aptaujas un intervijas:
vismaz 50 marketinga un IKT studentu intervijas katra augstakas izglitibas iestadé, marketinga specialistu intervijas,
vismaz 10 katra augstakas izglitibas iestadé; DC macibu centru parstavji intervé, minimums 5 katra dalibas valst.

° Sagatavot vadlinijas, ka Digitala marketinga prasmes varétu integrét ar IKT saistitos tematos. Tas tiks veikts,
izmantojot mérka grupas aptaujas un interviju rezultatus.

101 rezultatus izmantos, lai izveidotu efektivu DMC apmacibas moduli, kura pamata ir DMC vajadzibu vadisana. Visi
projekta partneri aktivi piedalas So rezultatu sasniegSana. Ka vadoSais partneris Vilnas universitate ir atbildigs par
netraucétu un efektivu 101 parvaldibu un partneru iestazu atlasi par vadoso lomu Tpasajos 101 uzdevumos.

101 A1 mérkis — analizét un zinot par esosajam programmam un macibu programmam uz projektiem orientétai DMC,
kas pieejama ES partnerorganizacijas, un salidzinat ar digitalas kompetences satvariem.

101 rezultati bls brivi pieejami un viegli integréjami citu valstu universitatés vai macibu organizacijas.
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2. ANALIZES METODIKA

Lidere 101 ir Vilnas universitate, kurai ir liela pieredze, izstradajot vadlinijas, ka sagatavot pétijumu katra valsti, kas
izstradats esoSo programmu analizei un macibu programmai uz projektiem orientétai DMC, kas pieejama ES
partnerorganizacijas
Tabula 1. ES partnerorganizdcijas esoso projektu un DMC analizes paraugs projekta mérka DMC

lestade

Programmas nosaukums

Programmas tips

Studiju virzienu grupa

Studiju virziens
Grads
ligums

Darba slodze

Macibu valoda

Programmas mérkis

Karjeras iespéjas

Galvenie macibu rezultati

Kursa informacija

Vilnas universitate Vilnas universitate ir atbildigs par $Tiznakuma plana izstradi, pastavigi sazinajas ar partneriem un bija
atbildigs par parskata sagatavosanu. Aptaujas un analize tiek veikta visas partnervalstis: Lietuva, Latvija, Portugalé un
Rumanija. Partneri VU, ISMA, UPB-CAMIS un IPT savaca nepiecieSamos datus no vietéjam universitatém un aizpildija
veidlapas formu (Tabula 1).

Attieciba uz Projekta priekslikumu eso$as programmas un macibu programmas projektiem, kuru
mérkauditorija ir DMC (Digitalas marketinga prasmes), kas pieejamas ES partnerorganizacijas, ir jasalidzina ar tadu
digitalo kompetenéu satvaru ka Digitalo kompetencéu sistéma patérétajiem® un Digitdlo kompeten&u ietvarstruktira
pilsoniem 2.12. Salidzinajums tiek realizéts, izmantojot analizétas studiju programmas un macibu programmas Galvenie
macibu rezultati un Kursa informaciju ar digitalajas kompetencém, kas uzraditas digitalo kompetencu ietvaros:

DigCompConsumers kompetencu saraksts (Digitalo kompetencu ietvars patérétajiem)

Tabula 2. DigCompConsumers kompetencu saraksts

1.1 Precu un pakalpojumu informacijas parlikosana, meklésana un filtrésana

1.2 Informacijas par precém un pakalpojumiem novértésana un salidzinasana

1. lepriek$éjs pirkums 1.3 Komercialo pazinojumu un reklamas atzisana un novértésana

1.4 Digitalas identitates un profila parvaldiba digitalaja tirgt

1.5 Apsverot atbildigu un ilgtspéjigu patérinu digitalajos tirgos

2.1 Digitala tirgus mijiedarbiba, lai pirktu un pardotu

2.2 Daliba sadarbigas ekonomikas platformas

2.3 Maksajumu un finansu parvaldiba, izmantojot digitalos lidzeklus

2. Pirkums 2.4 Autortiestbu, licencu un digitalo precu un pakalpojumu ligumu izpratne
2.5 Personas datu un privatuma parvaldiba
2.6 Veselibas aizsardziba un drosiba

3. Pécpirkums 3.1 Informacijas apmaina ar citiem digitala tirgus patérétajiem

1 Bretko, B., Ferrari, A., edited by Vuorikari R., Punie Y. (2016). The Digital Competence Framework for Consumers; Joint Research Centre Science for Policy Report; EUR 28133 EN; doi:10.2791/838886.

2 https://publications.jrc.ec.europa.eu/repository/bitstream/JRC106281/web-digcomp2.1pdf_(online).pdf
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Kompetences jomas Kompetences

3.2 Patérétaju tiesibu nostiprinasana digitalaja tirga

3.3 Patérétaju digitalas kompetences trikumu un ierobezojumu noteiksana

DigComp 2.1 (Digitalas kompetences ietvars pilsoniem 2.1) kompetences

Tabula 3. DigComp 2.1 kompetences
Competence area: ’ Competences:
1.1. Parlukot, meklét, filtrét datus, informaciju un digitalo saturu

1: Informacijas un datu prasme 1.2 Datu, informacijas un digitala satura novértésana

1.3 Datu, informacijas un digitala satura parvaldiba

2.1. Mijiedarbiba, izmantojot digitalas tehnologijas

2.2. Koplietosana ar digitalajam tehnologijam

2.3. lesaistisanas pilsoniba, izmantojot digitalas tehnologijas

2:K ikacij darbib
omunfkacija un sadarbiba 2.4. Sadarbiba, izmantojot digitalas tehnologijas

2,5 etikete
2.6. Digitalas identitates parvaldiba

3.1. Digitala satura izstrade

3.2. Digitala satura integrésana un atkartota pilnveidosana

3: Digitala satura izveide
& 3.3 Autortiesibas un licences

3.4 Programmeésana

4.1. Aizsargierices

4.2. Personas datu un privatuma aizsardziba

: Drosi
4: Drosiba 4.3. Veselibas un labklajibas aizsardziba

4.4 Vides aizsardziba
5.1 Tehnisko problému risinasana

5.2. NepiecieSamibas noteikSana un tehnologiskie risinajumi

5: Problému risinasana o . <
5.3. Digitalo tehnologiju radoSa izmantoSana

5.4. Digitalo prasmju nepilnibu apzinasana

Nemot véra studiju programmu un curriculas batibu un meérki (izstradat un izglitot pirmo raditaju (izstradataju),
bet ne lietotaju) un ievérojot, ka DigCompConsumers kompetences (2. tabula) batiba ir ieklautas DigComp 2.1
kompetencu saraksta (3. tabula), turpmaku salidzinajumu nodrosina, izmantojot lidzibu ar kompetencém, kas sniegtas
tikai 3. Tabula.

Precizakai salidzinasanai tiek noradits limenu meérogs programma DigComp 2.1 (The Digital Competence
Framework for Citizens 2.1) (Tabula 4).

Tabula 4. Galvenie atslégvardi, kas raksturo prasmes limeni

DigComp 1.0 DigComp 2.1 Uzdevumu o Kognitivais
- . - . o Autonomija .
l[imeni limeni sarezgitiba domeéns
Vienkarsi e _y
1 . Ar noradijumiem legaumeésana
uzdevumi
Vienkarsi Autonomija un
Pamats . o
uzdevumi vajadzibas .
2 o legaumeésana
gadijuma
noradijumi
Precizi definéti un . .
Starpposms 3 _ .| Patstavigi Saprasana
rutinas uzdevumi
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un vienkarsas
problémas

Uzdevumi un _
o Neatkarigs un
skaidri definétas o _ .
4 o atbilstoSi manam | Saprasana
un arkartas o
_ vajadzibam
problémas
Dazadi uzdevumi

5 _ Vadtt citus LietoSana
un problémas

Uzlabots Lo Spéja pielagoties

Vispiemérotakie . o -

6 . citiem sarezgita Vértésana
uzdevumi B

konteksta

Sarezgitu Integréties, lai
problému veicinatu

7 risindSana ar profesionalo Izveide
ierobezotiem praksi un
risinajumiem palidzétu citiem

Augsti specializéts s oy
& P Risinat sarezgitas

problémas ar lerosinat jaunas

8 daudziem idejas un lzveide
interaktiviem procesus uz lauka
faktoriem

Source: https://publications.jrc.ec.europa.eu/repository/bitstream/JRC106281/web-digcomp2.1pdf_(online).pdf

EsoSo programmu un macibu programmu rezultati projektiem paredzétaja DMC (Digital Marketing Competences), kas
pieejami ES partnerorganizacijas, iekSeéjo projektu ekspertu salidzinajums ar DigComp 2.1 kompetencém ir sniegts 3.
Nodala.
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3. ANALIZES REZULTATI

Péc nepiecieSamas informacijas un datu apkoposanas tiek noradits, ka no visam studéjosajam akadémiskajam vientbam
tikai Vilnas universitatei ir pilnigas studiju programmas, kas veltitas marketinga jomai. Paréjas analizétajas
akadémiskajas iestadés pastav virkne papildu studiju programmu, kas veltitas marketinga jomai un ir integrétas dazadas
studiju programmas. Apkopotie dati un informacija par analizétajam studiju programmam un macibu programmam ir

sniegta pielikumos Nr. 1-4.

Vilnas universitate (Vilniaus universitetas, VU), VU ir lielaka Lietuvas zinatniska institdcija, ta ir pelnijusi zinatnes un
pétniecibas Ilidera statusu. 1579. gada dibinata universitate sastav no 12 fakultatém, 7 institGtiem, 2 universitasu
slimnicam, 4 studiju un pétniecibas starpfakultasu centriem. Universitates studentu skaita ir ~ 20 000 studentu. Gadu
péc gada QS World University Rankings ir viens no Cetriem procentiem labako pasaules universitasu saraksta. Vilnas
universitatei ir 4 marketinga jomai veltitas studiju programmas (sk. 1. pielikumu). Studiju programmu salidzinajums ir

sniegts Tabula 5.

Programmas

nosaukums

Programmas tips

Tabula 5. Vilnas universitates studiju programmu salidzinajums

Digitalais
marketings

Magistra studijas

Marketings un
integreta
komunikacija

Magistra studijas

Marketings un
tirdzniecibas
vadiba

Magistra studijas

Globalais
marketings

Bakalaurs

Studiju virzienu grupa

Uznéméjdarbiba
un valsts parvalde

Uznémeéjdarbiba
un valsts parvalde

Uznémeéjdarbiba
un valsts parvalde

Uznémeéjdarbiba un
valsts parvalde

Studiju virziens

Marketings

Marketings

Marketings

Marketings

Magistra grads

Magistra grads

Magistra grads

Magistra grads

gadijuma)

Grads uznéméjdarbibas uznéméjdarbibas uznéméjdarbibas uznéméjdarbibas
vadiba vadiba vadiba vadiba
1,5 gadi (3
. semestri) vai 2 - .
llgums L5 gadl.(3 gadi (4 semestri) 2 gadi (4 semestri) 3,5 gadi, pl.lna laika
semestri) o (7 semestri)
divkarsa grada
gadijuma
90 or 120 ECTS
Darba slodze 90 ECTS (divkarsas pakapes | 120 ECTS 210 ECTS

Macibu valoda

Lietuviedu/anglu

Lietuviedu/anglu

Lietuviedu/anglu

LietuvieSu/anglu

Ar marketinga disciplinu
tiesi saistita macibu
programma (moduli)

Marketinga
vadiba;

Integréta
marketinga
komunikacija;
Komunikaciju
kanali marketinga;
Stratégiska zimola
vadiba; Inovacijas
un parmainu
vadiba; Cenu
noteikSana;
Radosa vests;

Korporativas
komunikacijas
vadiba;
Stratégiskais
marketings;
Marketinga
analize;

Globala
marketinga
vadiba; Integréta
marketinga
komunikacija;
Stratégiska zimola
vadiba;
Pardosanas
vadiba;
Marketinga
vadiba; Cenu
noteiksana;

Patérétaju
uzvediba;
Tirgus analizes
teorija un
metodes;
Reklamas teorija
un prakse;
Stratégiska
marketinga un
pardosanas
vadiba; Zimola
vadiba;
Starptautiskais
marketings;
Marketinga
komunikaciju
vadiba;

Marketinga pamati;
Patérétaja
uzvediba;
Starptautiskais
marketings;
Pakalpojumu
marketings;
Mazumtirdzniecibas
vadiba un
marketings;
Produktu un zimolu
vadiba; Cenu
noteikSana un
pardosanas
veicinasana;
Marketinga
pétijumu
Marketinga
komunikacija;
Marketings un
personiga

pamati;




Rt Funded by the Future competencies
A ¥ Erasmus+ Programme pathways for marketing -ELIS.G_I.T b
i of the European Union and ICT education

Digitalais Marketings un Marketings un Globalais
marketings integréta tirdzniecibas marketings
komunikacija vadiba

Programmas

nosaukums

pardosana;
Uznémeéjdarbibas
marketinga vadiba;
Reklama un satura

izstrade;
Datu vaksanas un Statistikas datu Interneta Informacijas
analizes metodes; | analize par marketings un tehnologijas;
Digitala apsekojumu, tehnologijas; E-bizness;
marketinga izmantojot SPSS; Analize;
stratégijas un Digitala Digitala marketings;
planosana; marketinga
L N Digitala komunikacija;
Ar IT ievieSanu saistita - . . L
_ marketinga riki; Starptautiska e-
macibu programma " "
(moduli) E-komercija; komercija un E-
’ Mobilais Marketing;

marketings;
Timekla un socialo
mediju analize;
Pateretaju
uzvediba
interneta;

3 no 4 studiju programmam ir magistra studiju [Tmenis, un tas ir magistra grads biznesa vadiba. Visas 4 analizétas studiju
programmas pieder Biznesa un valsts parvaldes studiju laucinam. 3 no 4 studiju programmam tiek macitas ang|u valoda
un visi tie lietuviesu valoda. Parasti izglitibas programmas (modula) darba apjoms ir 5 ECTS.

Tabula 6. DigComp 2.1 kompetences limeni Vilnas universitates studiju programmas

: DigComp 2.1
Kompetences joma: Kompetences: . .
limeni
1.1 Parldkot, meklgjot, filtréjot datus, informaciju un digitalo saturu
1. Informacijas un datu 1.2 Datu, informacijas un digitala satura novértésana.
prasme 6
1.3 Datu, informacijas un digitala satura parvaldiba.
2.1. Mijiedarbiba, izmantojot digitalas tehnologijas 5
2.2. KoplietoSana ar digitalajam tehnologijam 5
2: Komunikacija un 2.3. lesaisti3anas pilsoniba, izmantojot digitalas tehnologijas 5
sadarbiba 2.4. Sadarbiba, izmantojot digitalas tehnologijas 6
2,5 etikete 5
2.6. Digitalas identitates parvaldiba 5
3.1. Digitala satura izstrade 6
3: Digitala satura 3.2. Digitala satura integréSana un atkartota pilnveidoSana 5
izveidoSana 3.3 Autortiesibas un licences 5
3.4 Programmeésana 4
4.1 Aizsargierices 6
4.2 Personas datu un privatuma aizsardziba 6
4: Drosiba - - . -
4.3 Veselibas un labklajibas aizsardziba 6
4.4 Vides aizsardziba 7
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DigComp 2.1
limeni

Kompetences:

Kompetences joma:

5: Problému risinasana

5.1 Tehnisko problému risinasana.

5.2 NepiecieS3amibas noteik$ana un tehnologiskie risinajumi

5.3 Digitalo tehnologiju radosa izmantosana

5.4 Digitalas kompetences trikumu identificésana

moooohl!

Augstakais novértésanas limenis ir saistits ar vadibas un profesionalajam prasmém, pieméram, 1.1.
Parlikosana, meklésana, datu filtréSana, informacija un digitalais saturs; 1.2 Datu, informacijas un digitala satura
novértésana; 5.2 Vajadzibu noteiksana un tehnologiskie risindjumi; 5.3 Radosi izmantojot digitalas tehnologijas.
Zemakais novértésanas limenis ir saistits ar tadam tehniskam prasmém ka 3.4.

Tomaras politehniskais institats (/nstituto Politecnico de Tomar, IPT), Portugalé, dibinats 1983. gada, ka neatkariga
Tehnologiju augstskola, un pirmie bakalaura kursi sakas 1986. gada. 1997. gada 1. janvari tas kluva par pasreizéjo
institltu ar 3 augstakajam skolam, 2 - Tomar un 1 - Abrantes. Ta ir valsts augstakas izglitibas iestade, un paslaik taja ir
divas kampusas: galvenais kampuss Tomar3, kuras platiba parsniedz 10 ha, un Abrantes kampuss. Sodien aptuveni 4500
daltbnieku integré musu akadémisko kopienu: 4000 studentu, 300 lektoru un 125 darbinieku. Ar labi aprikotam
laboratorijam tehnologiju, mantojuma un makslas nozarés ta piedava vairak neka 20 bakalaura studiju kursus, vairakas
magistra programmas un ari dazadus tehniskos kursus.

Ar DMC saistito un IPT realizéto pétijumu moduju (macibu programmul) salidzinajums sniegts Tabula 7.

Programmas

Tabula 7. Ar DMC saistito un IPT realizéto studiju modulu (macibu programmu) salidzinajums

Nosaukums tips Studiju nozare Darba slodze Valoda
Marketi Portugal
?r % inga Magistra - . Vadibas magistra ortugalu /
planosana un .. Marketings - 5 ECTS anglu
L studijas grads _
inovacijas valoda
. . - . Portugalu /
St:i\rpta.utlskals Mag!.stra P3rvaldiba Va_dlbas magistra 5 ECTS anglu
marketings studijas grads -
valoda
Bakalaura Bakalaurs Portugalu /
Digitalais marketings . Sociala zinatne socialaja 5 ECTS anglu
studijas A -
komunikacija valoda
Bakalaura Bakalaurs Portugalu /
levads marketinga . Sociala zinatne socialaja 5 ECTS anglu
studijas A -
komunikacija valoda
- . Bakalaura Graflskéls_cllzams Bakalaurs dizaina Portugalu /
Marketings . un grafiskas L 4 ECTS anglu
studijas un grafika -
tehnologijas valoda
s e Tehniskais _
Grafiskais dizains Portugalu /
s . Bakalaura = bakalaurs
Digitalais marketings . un grafiskas . . 4 ECTS anglu
studijas multimediju -
tehnologijas N valoda
dizaina
Bakal Portugal
Marketinga Bakalaura s e s a .a_altj_rs ortugalu /
. " Sociala zinatne socialaja 5 ECTS anglu
stratégijas studijas A -
komunikacija valoda
Pécdiploma ::rci?;?ilglgqa Portugalu /
Geo marketings "p Marketings _ . 4 ECTS anglu
studijas marketinga -
valoda
programma
- Bakalaurs -
R - . Informacijas un . , Portugalu /
Digitalie marketinga | Bakalaura Do multimediju
NI . komunikaciju fn 5 ECTS anglu
un socialie tikli studijas tehnologijas un -
tehnologija . —) = valoda
informatika
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Nosaukums Progtriz:)r;mmas Studiju nozare Grads Darba slodze Valoda
Tehniskais
bakalaurs Portugalu /
_ . . Bakalaura - . = 4
Marketinga principi . Marketings pardoSanas un 6 ECTS anglu
studijas oo -
komercialaja valoda
vadiba
Marketings Bakalaurs 6 ECTS Portugalu /
- . _ Bakalaura _ . -
Marketinga darbiba " uznéméjdarbibas anglu
studijas o -
vadiba valoda
Marketings Bakalaurs 6 ECTS Portugalu /
. - . Bakalaura turisma un anglu
Taristu marketings studijas kultdras valoda
menedZmenta
Marketings Tehniskais 6 ECTS Portugalu /
bakalaurs anglu
. - . Bakalaura _ _ -
Taristu marketings . kult@ras tdrisma valoda
studijas A
aktivitasu
veidoSana
Marketings Magistra grads Portugalu /
Marketinga Magistra kultdras tdrisma anglu
- . 6 ECTS -
planosana studijas produktu valoda
attistiba

10 no 14 analizétajiem moduliem pieder bakalaura studiju programmam (3 magistrantliras programmam un 1
magistrantdras studijam). Visi moduli tiek pasniegti portugalu un anglu valoda. Darba apjoms 7 no 14 moduliem ir 5
ECTS, 4 moduli -6 ECTS un paréjie 3 moduli- 4 ECTS. 9 no 14 moduliem tiek realizéti socialo zinatnu studiju programmas,

5 - tehnologiju zinatnés.

Tabula 8. DigComp 2.1 kompetences limeni studiju modulos (macibu programmas), kas saistiti ar DMC un

realizeti IPT

Kompetences joma:

Kompetences:

Limenis 2. 1.

1: Informacijas un datu
prasme

1.1 Parlakot, mekleét, filtret datus, informaciju un digitalo saturu

DigComp

1.2 Datu, informacijas un digitala satura novértésana

1.3 Datu, informacijas un digitala satura parvaldiba

2: Komunikacija un
sadarbiba

2.1 Mijiedarbiba, izmantojot digitalas tehnologijas

2.2 KoplietoSanaar digitalajam tehnologijam

2.3 Pilsoniba, izmantojot digitalas tehnologijas

2.4 Sadarbiba, izmantojot digitalas tehnologijas

2.5 etikete

2.6 Digitalas identitates parvaldiba

3: Digitala satura
izveidosana

3.1. Digitala satura izstrade

3.2. Digitala satura integrésana un atkartota pilnveidosana

3.3 Autortiesibas un licences

3.4 Programmeésana

4: Drosiba

4.1. Aizsargierices

4.2. Personas datu un privatuma aizsardziba

4.3. Veselibas un labklajibas aizsardziba

A O OO0 NN O N O N N NN O o oo

12



Future competencies
pathways for marketing
and ICT education

*u * t* Funded by the

LN Crasmus+ Programme
*ak of the European Union

Kompetences joma:

5: Problému risinasana

fuse IT »

Kompetences:

Limenis 2. 1.
DigComp

4.4 Vides aizsardziba
5.1 Tehnisko problému risinasana

5.2 Vajadzibu un tehnologisko reakciju identificésana

5.3. Digitalo tehnologiju radosa izmantosana

v oo O

5.4 Digitalo prasmju nepilnibu apzinasana.

Ja IPT ir Tehnologiju skola, dabiski augstakais novértésanas limenis ir saistits ar tehnologiskajam
prasmém 1.1. Datu, informacijas un digitala satura parlikosana, meklésana, filtréSana; 1.2 Datu, informacijas un digitala
satura novértésana; 3.4 Programmésana. Zemakais novértéjuma limenis ir saistits ar vadibas socialajam prasmém,
pieméram 5.2 Vajadzibu un tehnologisko reakciju identificéSana; 5.3 Radosi izmantojot digitalas tehnologijas; 5.4
Digitalas kompetences trikumu identificésana

ISMA Universitate (Informacijas sistemu menedzmenta augstskola, SIA), Latvija, ir viena no vadosajam augstakas
izglitibas iestadém Latvija. ISMA ir bagatas tradicijas un skaidra nakotnes vizija kopéja Eiropas augstakas izglitibas telpa.
ISMA studentiem tiek dota iespéja piepildit savus sapnus, ieglistot nepiecieSamas zinasanas piecos virzienos, kurus ir
akreditéjusi Latvijas Republikas Zinatnes un izglitibas ministrija:

° Informaciju tehnologijas

° Ekonomika

° Vadiba un administrésana;
° Nekustama 1pasuma parvaldisana;

° Tarisms, viesnicu un restoranu bizness

ISMA veiksmigi nodrosina turpmaku attistibu, kas misdienas ir priekSrociba Latvijas un Eiropas darba tirgd, vienlaikus
piedavajot konkurétspéjigu izglitibu, kas apvieno gan teoriju, gan praksi.

Ar DMC saistito un ISMA realizéto pétijumu moduju (macibu programmu) salidzinajums sniegts Tabula 9.

Programmas

Tabula 9. Ar DMC saistito un ISMA realizéto pétijumu modulu (mdcibu programmu) salidzindgjums

Darba

Nosaukums : Studiju nozare Valoda
tips slodze
Profesionals Uznéméjdarbibas Profesionals Latviesu/anglu
Digitalais marketings _ " ) bakalaura grads 3 ECTS &
bakalaura grads | vadiba o valoda
vadiba
Profesionals
N R - Latvies
Marketinga pamati Profesmnals_ Uzr)_emejdarblbas bakalaura grads 3ECTS atviesu/anglu
bakalaura grads | vadiba o valoda
vadiba
Profesionals
Profesional Uznémeéjdarbib Latvies I
Marketings rofesiona s_ zn_emej arbibas | grads 3ECTS atviesu/ang|u
bakalaura grads | vadiba o valoda
vadiba
Marketinga vizuala Profesionals Uznéméjdarbibas Profesionals _ LatvieSu/anglu
I - _ bakalaura grads 3 ECTS
komunikacija bakalaura grads | vadiba o valoda
vadiba
Profesional .
Elektroniska Profesionals Uznéméjdarbibas rotesiona S_ LatvieSu/anglu
. - - bakalaura grads 3 ECTS
komercija bakalaura grads | vadiba o valoda
vadiba
L . - Profesionals .
Tirgus izpéte Profesmnals_ Uzn_emejdarblbas bakalaura grads 3ECTS LatvieSu/anglu
bakalaura grads | vadiba o valoda
vadiba
Back-end- Profesionals Uznéméjdarbibas Profeswnals_ Latviesu/anglu
_y - _ bakalaura grads 3 ECTS
programmeésana bakalaura grads | vadiba vadib3 valoda
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Nosaukums

Programmas
tips

Studiju nozare

BETHoF:
slodze

Profesional
Grafisks timekla Profesionals Uznéméjdarbibas otresiona S_ LatvieSu/anglu
o - _ bakalaura grads 3 ECTS
dizains bakalaura grads | vadiba o valoda
vadiba
Profesionals .
Front-end Profesionals Uznémeéjdarbibas - LatvieSu/angju
_y - _ bakalaura grads 3 ECTS
programmeésana bakalaura grads | vadiba o valoda
vadiba
Digitalas L
Lo N - - Profesionals .
lietojumprogrammas | Profesionals Uznéméjdarbibas _ LatvieSu/anglu
- - _ bakalaura grads 3 ECTS
planosana un bakalaura grads | vadiba o valoda
. vadiba
prototipésana
= - - _ Profesionalais .
z L
St:jrpta}Jtlska _ Promiesnonalf U r,l_emejdarblbas uznéméjdarbibas | 6 ECTS atviesu/anglu
marketinga vadiba magistra grads | vadiba _ . valoda
vadibas magistrs

10 no 11 analizétajiem studiju moduliem ir no vadibas bakalaura limena profesionala bakalaura studiju limena, kura
darba apjoms ir vienads - 3 ECTS. Viens modulis ir ieglts no Uznéméjdarbibas vadibas profesionala magistra studiju
virziena, un ta darba apjoms ir 6 ECTS. Visi moduli tiek pasniegti latvieSu un angJu valoda. 4 moduli ir tiesi saistiti ar IT
jomu (Back-end programmeésana; grafiskais timekla dizains; Front-end programmeésana; digitalo lietojumprogrammu
planosana un prototipésana).

Tabula 10. DigComp 2.1 kompetences limeni studiju modulos (mdcibu programmas), kas saistiti ar DMC un
realizéti ISMA
Limenis 2. 1.

Kompetences joma:

Kompetences: .
DigComp

1.1 Parlakot, mekleét, filtret datus, informaciju un digitalo saturu

1: Informacijas un datu
prasme

1.2 Datu, informacijas un digitala satura novértésana

1.3 Datu, informacijas un digitala satura parvaldiba

2.1 Mijiedarbiba, izmantojot digitalas tehnologijas

2.2 KoplietoSanaar digitalajam tehnologijam

2: Komunikacija un 2.3 Pilsoniba, izmantojot digitalas tehnologijas

sadarbiba

2.4 Sadarbiba, izmantojot digitalas tehnologijas
2.5 etikete
2.6 Digitalas identitates parvaldiba

3.1. Digitala satura izstrade

3: Digitala satura 3.2. Digitala satura integréSana un atkartota pilnveido3ana

izveidosana

3.3 Autortiesibas un licences

3.4 Programmeésana

4.1. Aizsargierices

4.2. Personas datu un privatuma aizsardziba

4: Drosib
rostba 4.3. Veselibas un labklajibas aizsardziba

4.4 Vides aizsardziba

5.1 Tehnisko problému risinasana

5.2 Vajadzibu un tehnologisko reakciju identificesana

5: Problému risinasana o _— "
5.3. Digitalo tehnologiju radoSa izmantosana

N NN N OO0 N 00O N 0N O N N N oo oo oo

5.4 Digitalo prasmju nepilnibu apzinasana.

ISMA, Tstenojot studiju programmas socialo zinatnu un tehnologiju zinatnu studiju jomas, demonstré lielakoties
[idzsvarotus rezultatus, kas vienlidz attista gan studentu vadibas, gan tehniskas prasmes. Zemakais novértésanas limenis
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ir saistits ar papildu pielagojamam disciplinam, kas saistitas ar drosibu, vidi, autortiesibam (2.5 etikete; 3.3 Autortiesibas
un licences; 4.2 Personas datu un privatuma aizsardziba; 4.3 Veselibas un labklajibas aizsardziba; 4.4 Vides aizsardziba)

Bukarestes Politehnica universitate (Universitatea politehnica din Bucuresti, UPB) ir lielakda Rumanijas Tehniska
universitate, kas liela méra veicina augstakas izglitibas attistibu valsti. Tai ir plass kompetencu klasts inovaciju un
radoSuma veicinasana tehnikas joma, ieskaitot jaunas ripniecibas koncepcijas 4.0, Sie jédzieni tiek maciti studentiem
vairakus gadus. Taja ietilpst kursi par CAD / CAM tehnologijam, piedevu razosanu, ekodizainu un ekotehnologijam, kas
art ir misu studentu pamatprasmes, koncepcijas, kuras vairakus gadus maca inZenierzinatnu studentiem.

Ar DMC saistito un UPB realizéto pétijumu moduju (macibu programmu) salidzinajums sniegts Tabula 11

Tabula 11. Ar DMC saistito un UPB realizéto pétijumu modulu (mdcibu programmul) salidzinajums

Programmas Darba valoda

Nosaukums Studiju nozare
slodze

tips

Marketings (* ir nelielas

- o - Uznémeéjdarbibas 3-4 ECTS
vardu variacijas atkariba | Bakalaura N - -
" inZenierija un Bakalaurs (atkariba no Rumanu
no studijas _ -
vadiba fakultates)

fakultates/specializacijas)

.. Uznémaéjdarbibas | Magistra grads
Magistra

Marketinga pétijumi .. inZenierija un uznéméjdarbibas | 4 ECTS Rumanu
studijas _ o
vadiba vadiba
z
Produktu un Magistra -Uvr,ler'ne-j-darblbas Mag_lst[a' graqs Roma_x
. . . .. inZenierija un uznéméjdarbibas | 4 ECTS Rumanu
pakalpojumu tirdznieciba | studijas _ o .
vadiba vadiba nian

Modulis “Marketings” tiek Tstenots 15 fakultatés ar nelielam korekcijam konkrétas studiju programmas mérkos
(temas/modulu nosaukuma un apjoma ECTS). Visus modulus maca valsts (rumanu) valoda.
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Tabula 12. DigComp 2.1 kompetences limeni studiju modulos (macibu programmadis), kas saistiti ar DMC un
realizéti UPB

. Limenis 2. 1.
Kompetences joma: Kompetences: .
DigComp

1.1 Parlukot, meklét, filtrét datus, informaciju un digitalo saturu

1: Informacijas un datu
prasme

1.2 Datu, informacijas un digitala satura novértésana

1.3 Datu, informacijas un digitala satura parvaldiba

2.1 Mijiedarbiba, izmantojot digitalas tehnologijas

2.2 Koplietosanaar digitalajam tehnologijam

2: Komunikacija un 2.3 Pilsoniba, izmantojot digitalas tehnologijas

sadarbiba 2.4 Sadarbiba, izmantojot digitalas tehnologijas
2.5 etikete
2.6 Digitalas identitates parvaldiba

3.1. Digitala satura izstrade

3: Digitala satura 3.2. Digitala satura integréSana un atkartota pilnveido3ana

izveidosana 3.3 Autortiesibas un licences

3.4 Programmeésana

4.1. Aizsargierices

4.2. Personas datu un privatuma aizsardziba

: Drosi
4: Drosiba 4.3. Veselibas un labklajibas aizsardziba

4.4 Vides aizsardziba

5.1 Tehnisko problému risinasana

5.2 Vajadzibu un tehnologisko reakciju identificésana

5: Problému risinasana o — "
5.3. Digitalo tehnologiju radoSa izmantosana

0 N OO oy L Ll Ll L LKLl O O OO

5.4 Digitalo prasmju nepilnibu apzinasana.

Jauzsver, ka vértésana tiek nodrosinata, izmantojot tikai noteiktus studiju modulus (programmas), kas saistiti ar DMC
un ieklauti Saja pétijuma. Paturot prata, ka UPB ir Rumanijas lielaka tehniska universitate, kas liela méra veicina
augstakas izglitibas attistibu valsti, ar nosacijumu, ka zemaka novértéjuma atzime kompetencém, kas saistitas ar
tehniskajam prasmém, netiek novértéta turpmakajos projekta pétijumos. Studiju moduli (macibu programmas), kas
saistiti ar marketingu UPB, tiek uzskatiti par papildus tehnologisko modulu materialiem, tapéc nav nepiecieSams uzlabot
tehniskas prasmes.
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ANNEXES

Annex 1. Project targeted DMC study programmes in Vilnius university

Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Digital Marketing

Master's Studies

Business and Public Administration

Marketing

Master’s Degree in Business Management

1.5 years (3 semesters)

90 ECTS

Lithuanian/English

In the age of technology when the world is over fulfilled with information,
marketing is no longer just a struggle of goods, but also a struggle of stories and
images. The aim of this study program is to educate marketing and
communication professionals who are capable to create user-friendly business
stories, and to be able to manage the image of companies and products, as well
as quickly and effectively solve communication crises, and develop marketing and
communication strategies.

Progamme’s aim is to prepare Digital Marketing professionals who can efficiently
lead marketing projects in fast changing environment both in private and in public
sectors.

It is the only study program of this kind in Lithuania. Here it is possible to deepen
your knowledge in both traditional and digital marketing. After graduation you
will be able to manage campaigns and communication in social networks, as well
as to work on digital advertising, media and traditional marketing projects. The
program is taught by professionals from Lithuania and abroad who share their
unique professional experience with students.

Project management. You will be able to make decisions and execute marketing
activities both in the local and international market, as well as divide complex
problems into specific tasks.

Strategy of digital marketing. You will be able to choose the most appropriate
marketing actions for your business in the digital space.

Analytical skills. You will be able to analyze marketing data and understand
consumer behavior in the digital space.

Working with communication. You will be able to give critical evaluation of
marketing communication and plan digital marketing actions.

Marketing Management Data Collection and Analysis Methods; Digital Marketing
Strategies and Planning; Digital Marketing Tools E-Commerce; Master Thesis: Final
Part; Consumer Behavior in Internet; Integrated Marketing Communication;
Communication Channels in Marketing; Master Thesis: Theoretical Part; Strategic
Brand Management; Mobile Marketing; Web and Social Media Analytics;
Innovation and Change Management; Pricing; Creative Message;
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Marketing and Integrated Communication

Master’s Studies

Business and Public Administration

Marketing

Master’s Degree in Business Management

1.5 years (3 semesters) or 2 years (4 semesters) in case of double degree

90 or 120 ECTS (in case of double degree)

Lithuanian/English

Marketing and Integrated Communication programme is developing specialists up
to the highest professional standards, in order to make them capable of analysing
market situation, planning and implementing relevant strategies of marketing and
communication. The programme offers a Double degree possibility for the best
students with Naples Parthenope University in Italy; similar agreements with
other universities are in the process of

negotiation.

1. Marketing and communication manager in business companies and other
organizations

2. Expert in marketing, advertising, public relations and communication agencies,
consulting firms and market research companies

The graduates of the programme develop abilities:

- to plan and perform research on the basis of theoretically sound methodology;
- to collect and analyse secondary and primary data;

- to interpret findings in order to use them in marketing strategies;

- to develop marketing strategies in accordance with company objectives and
market specifics.

Corporate Communication Management; Strategic Marketing; Marketing
Analytics; Research Methods; Global Marketing Management; Statistical Data
Analysis of Survey Using SPSS; Digital Marketing Communication; Integrated
Marketing Communication; Strategic Brand Management; Research Project I;
Research Project Il; Master Final Thesis; Sales Management; Cross-Cultural
Management; International E-Commerce and E-Marketing; Marketing
Management; Pricing; Organizational Psychology; Management of Organisation
Image

18



* X x

* g K

Funded by the
Erasmus+ Programme
of the European Union

Future competencies
pathways for marketing
and ICT education

Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Marketing and Trade Management

Master’s Studies

Business and Public Administration

Marketing

Master’s Degree in Business Management

2 years (4 semesters)

120 ECTS

Lithuanian/English

The aim of the study programme is to prepare high-profile specialists in marketing
and trade management with the ability to perceive the organisation of marketing,
and the processes of trade and logistics; prepare actual projects and programmes,
analytically and critically asses market changes; integrate knowledge of various
scientific fields with the focus on solving the problems of organizations marketing
and trade management within the framework of international management.
Having finished this study programme, students acquire knowledge and skills
necessary for their successful competition in the market within the fields of
marketing, trade and management. Graduates of the programme may work as
marketing, market research or trade specialists, consultants, project managers in
national, international organizations as well as state institutions. Moreover,
graduates of marketing may pursue PhD studies in the fields of management, and
administration and economics.

Graduates will be able to:

e organize processes of marketing, trade and market research;

e  prepare actual projects and programmes either individually or in a team;

e analytically and critically assess market changes;

e determine the market, customer needs and know how the company should
work so that it would meet the needs in an ever-changing external as well
as internal environment;

e creatively interpret received results and use different theoretical paradigms
and internet marketing technologies by making strategic and tactical
solutions in different areas of marketing and trade management;

e communicate in either written or verbal form within the cross-cultural
environment.

Interpersonal and International Communication; Scientific Research Work 1/11;
Scientific Research Work II/Il; International Human Resource Management;
Consumer Behaviour; Theory and Methods of Market Analysis; Theory and
Practice of Advertising; Master’s Thesis (field: Marketing); Innovation
Management; Strategic Marketing and Sales Management; Internet Marketing
and Technologies; Brand Management; International Marketing; International
Trade; Methodology of Scientific Research; Marketing Communications
Management; International Commercial Law; International Logistics; Total Quality
Management; Cross-Cultural Management.
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Global marketing

Bachelor

Business and Public Administration

Marketing

Bachelor in Business Management

3,5 years, full-time

210 ECTS

English

Global marketing programme is designed for students who want to get
knowledge about essential and digital marketing elements, to understand
consumers’ behavior, to learn to analyse and manage marketing resources in a
global business environment. Students

will know how to use variety of contemporary marketing and communication
tools, and learn to assess consumers’ needs by analysing examples from
international businesses.

Sales Manager;

Marketing Expert;

Business Manager;

Business Developer.

e to get knowledge about essential and digital marketing elements,
e to understand consumers’ behavior,

e to learn to analyse and manage marketing resources in a global business

environment.

Economic Theory; Management; Business Development and Management;
Fundamentals of Marketing; Business Law; Corporate Social Responsibility and
Ethics; Global Business; Consumer Behavior; Business Statistics ; Information
Technology; Fundamentals of Accounting; International Marketing;
Fundamentals of Intercultural Management; Service Marketing; Retail
Management and Marketing; Project Management; Business Strategies; E-
Business; Product and Brand Management; Pricing and Sales Promotions;
Personnel Management; Fundamentals of Finance; Organizational Behaviour;
Fundamentals of Marketing Research; Marketing Communication; Business-to-
Business Marketing and Personal Sales; Business Logistics; Company
Performance Assessment; Tax System;

Quality Management; Innovation Management; Marketing Management;
Marketing Analytics; Digital Marketing; Course Paper; Corporate
Communication; Advertising and Content Development; Intercultural
Negotiation; Cross Cultural Communication; Professional Internship; Bachelor
Thesis
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Annex 2. Project targeted DMC study curricula (modules) in Instituto Politecnico de

Tomar
Institution Instituto Politécnico de Tomar (IPT)
Programme name Marketing Planning and Innovation
Programme type Master Studies
Group of study fields
Study field Marketing
Degree Master Degree in Management
Duration 1 Semester
Workload 5 ECTS

Language of instruction Portuguese / English

1. Atheoretical-practical perspective of Marketing with focus on case study.

2. An approach to marketing mix management with focus on the critical role of
brand as an instrument of greater aggregation of value to supply in heavily
competitive markets.

3. Understanding the brand management process and its impact on value
added to products, services and organizations.

4. Specific skills on planning tools and marketing strategy in the digital age.

5. Critical appraisal skills of marketing communication concepts in na
integrated perspective with the other elements of the marketing mix.

6. Understanding the role of brand on innovation to co-create value.

7. Understanding the dynamics of country of origin effects and na
organizational reputation management and their impact on formation and
aggregation value in contemporary economies

1. 8. Understanding all these concepts and their impact on the competitiveness
of organizations and nations in the global economy

The objective of
programme

Career opportunities
Key learning outcomes

The Marketing area and its evolution

The Strategy area and its evolution

Marketing Strategy applied to Digital Marketing

The Marketing Plan and planning Digital Marketing
SWOT analysis in the digital age

Positioning, target and segmentation of marketing plan
7) Innovation in Marketing

Course information

Noukwne
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Institution

Programme name

Instituto Politécnico de Tomar (IPT)

International Marketing

Programme type

Master Studies

Group of study fields

Study field Management

Degree Master Degree in Management
Duration 2 years (4 semesters)
Workload 5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Encouraging the spirit of observation of international environments, innovation
and participation in change

Stimulate the capacity for teamwork

Develop analytical faculty of various documents author of texts, press releases,
statistics, among others between the habits and methods of study
Encourage the effectiveness of understanding and oral
communication

Stimulate critical capacity

and written

Career opportunities

1. Understand the functioning of international markets
2. Understand the importance of international organizations
. 3. Identify the activities and performance of international marketing managers
Key learning outcomes . . ) . .
4. Develop international management skills of an independent, ethical and
socially responsible
5. Develop na International Marketing Plan
1. Size and challenges of international marketing
2. The wider context of international marketing
3. International product and service
Course information 4. International communication
5. International distribution and logistics
6. International price policy
7. Risks, organisation and implementation of international marketing activities.
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Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Digital Marketing

Programme type

Bachelor Studies

Group of study fields

Study field Social Science

Degree Bachelor in Social Communication
Duration 3 years (6 semesters)

Workload 5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

1. Anoverview of digital marketing and the challenges it places in the era of Web
3.0.

2. Students should be able to interpret, plan and implement communication and
digital marketing actions as part of on and offline communication plans.

Career opportunities

Key learning outcomes

Course information

Introduction and definitions.
E-Commerce.

Online promotions.
Marketing Databases.
Evaluation and control.

uhwne

Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Introduction to Marketing

Programme type

Group of study fields

Study field Social Science

Degree Bachelor in Social Communication
Duration 3 years (6 semesters)

Workload 5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Students will have contact with the fundamental principles of Marketing from a
theoretical point of view as well as through the analysis of its concrete application
by a series of leading companies at national and international level.

They must understand and, above all, be able to recognize and define the actions
necessary to achieve the strategic and operational objectives that are the object
of Corporate Communication.

Career opportunities

Key learning outcomes

Course information

Introduction

Marketing planning

Consumer Behavior

Market segmentation

Positioning

Marketing Policies

Marketing and Communication
Presentation and discussion of works
Written evaluation

COeNoU bk wN R
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Institution Instituto Politécnico de Tomar (IPT)
Programme name Marketing

Programme type Bachelor

Group of study fields

Study field Graphic Design and Graphic Technologies

Degree Bachlor in Design and Graphic Arts

Duration 3 years (6 semester)

Workload 4 ECTS

Language of instruction

Portuguese / English

The objective of
programme

1. Understand market players and dynamics from the point of view of marketing;
2. Become familiar with the key market research methods;

3. Develop a marketing plan including the various strategic variables;

4. Have an understanding of the peculiarities of brand management.

Career opportunities

Key learning outcomes

Course information

Introduction

Market Analysis

Market research

Explanatory consumer behaviour theories and models
Segmentation

Positioning

Branding

Marketing-Mix

PN A WNE

Instituto Politécnico de Tomar (IPT)

Institution
Programme name

Digital Marketing

Programme type

Group of study fields

Study field Graphic Design and Graphic Technologies
Degree Technical Bachelor in Multimedia Design
Duration 2 years (4 semesters)

Workload 4 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Students should know how to develop a Digital Marketing plan, acquire skills to
create websites, applications and content for DM. They should be able to use
social media, web analytics tools, optimize websites, and use competitive
intelligence software.

Career opportunities

Key learning outcomes

Course information

1. Digital Marketing

2. Website Development for Digital Marketing

3. Development of Digital Marketing applications for mobile devices
4. Creating content for digital marketing

5. Social media (Social Media)

6. Web Analytics (Web Analytics)

7. Optimization of websites for search engines

8. Competitive Intelligence (Competitive Intelligence)
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Institution

Programme name

Instituto Politécnico de Tomar (IPT)

Marketing Strategies

Programme type

Group of study fields

Study field Social Science

Degree Bachelor in Social Communication
Duration 3 years (6 semester)

Workload 5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

This curricular unit aims to deepen the knowledge taught in Introduction to
Marketing in a perspective of learning and applying the methodologies of
Marketing planning, scenario analysis, the study of strategic options and decision-
making according to the intended objectives.

Students will learn about the Marketing strategies developed by renowned
authors in the field in order to apply them in situations that justify it, knowing in
advance the benefits and the inherent risks. Above all, they should be able to
identify, apply and implement the right mix to pursue the Marketing and
Communication objectives.

Career opportunities

Key learning outcomes

Course information

Marketing and creating value
Marketing Planning
Marketing and consumption
Marketing strategies

From Marketing 1.0 to 4.0
Types of Marketing

ok wNE

Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Geo Marketing

Programme type

Group of study fields

Study field Marketing

Degree Post Graduate in Territorial Marketing
Duration 1 year (3 quarter)

Workload 4 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Acquisition of instrumental skills (cognitive, methodological, technological and
terminological), interpersonal competencies (interaction and cooperation in
personal and group performance) and systemic competencies (understanding,
sensitivity and generic and specific knowledge about the reality of curricular unit),
in methodology in the field of documental sciences.

Career opportunities

Key learning outcomes

Course information

1. The scientific methodology and access to systematic knowledge.

2. The research process: objectives, phases, tools and results.

3. Methods of research.

4. Technical procedures.

5. The methodological structure and language appropriate to each case
research.

6. The research project: subject, object of study and processes.

7. Presentation, implementation and results.
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Institution Instituto Politécnico de Tomar (IPT)
Programme name Digital Marketing and Social Networks

Programme type

Group of study fields

Study field Information and communications technology

Degree Bachelor in Multimedia Technologies and Informatics
Duration 3 years (6 semesters)

Workload 5 ECTS

Language of instruction Portuguese / English

On completion of the course students should be able to develop a Digital
Marketing Plan on social media that will allow them to apply acquired knowledge
and skills.

The objective of
programme

Career opportunities
Key learning outcomes

Introduction to Marketing
"Analog Marketing" and "Digital Marketing"
Means
Analogical (TV, Media, Public Relations)
(Sites, Newsletter, Search Engines, Social Networks, Apps, Gaming)
Social Networks
Brand
Brand building process Brand "eBranding"
Content

. E-Content

. Consumer Behaviors

. Digital Customer Journey

. Digital Marketing Plan

. Diagnosis

. SWOT Analysis

. Goals

. Strategic Options

. Operational plan

. Action plans

. Review and Return

. Project Definition

. Company / Product / Service to Work / Rationale in Pitch

. Elevator Pitch

. Marketing Plan in Action

WO NOU R WM R
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Institution

Programme name

Instituto Politécnico de Tomar (IPT)
Marketing Principles

Programme type

Technical Bachelor

Group of study fields

Study field Marketing

Degree Technical Bachelor in Sales and Commercial Management
Duration 2 years (4 semesters)

Workload 6 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Discuss and think about the ethics of business management;
Understand the market agents and dynamics

Know the main market research techniques;

Create a marketing plan;

Knowing the specifics of marketing and brand management;

Career opportunities

Key learning outcomes

Course information

1. Marketing history and ethics;
2. Market analysis;

3. Segmentation and Positioning;
4. Marketing Mix;

5. Marketing plan;

6. Branding management.

Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Marketing Operational

Programme type Bachelor

Group of study fields

Study field Marketing

Degree Bachelor in Business Administration
Duration 3 years (6 semesters)

Workload 5 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Implement a marketing plan through the management of marketing policies.
Development of a communication and digital marketing plan. Develop new
products, pricing and define distribution channels. Merchandising policies. After-
sales service and quality control.

Career opportunities

Key learning outcomes

Course information

1-Product;

2-Price;

3-Place;

4-Promotion;

5-Digital Marketing and the new media;
6-Merchandising and point of sale management;
7-After-sales service and quality control.

Institution

Instituto Politécnico de Tomar (IPT)

Programme name

Tourist Marketing

Programme type Bachelor

Group of study fields

Study field Marketing

Degree Bachelor in Tourism and Culture Management
Duration 3 years (6 semesters)
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Workload

6 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Upon completion of the course, students should be able to analyse and develop
a tourist marketing plan, use marketing mix tools and develop a promotional
plan for a tourist destination.

Career opportunities

Key learning outcomes

Course information

1. General Concepts of Tourism Marketing

2. Analysis of the Surroundings of Tourism Marketing
3. Tourist offer

4 Distribution channels

5. Tourism Marketing Plan

Institution
Programme name

Instituto Politécnico de Tomar (IPT)

Tourist Marketing

Programme type

Technical Bachelor

Group of study fields

Study field Marketing

Degree Technical Bachelor inProduction of Activities for Cultural Tourism
Duration 2 years (4 semesters)

Workload 6 ECTS

Language of instruction

Portuguese / English

The objective of
programme

Analyze and develop a tourism marketing plan, identifying the main elements of
the tourism market that allow the operationalization of the marketing mix
variables; provide the development of technical skills for the development of a
promotional plan for the tourist destination.

Career opportunities

Key learning outcomes

Course information

1. General Concepts of Tourism Marketing;
2. Tourist demand;

3. Tourist offer;

4. Marketing Plan

Institution
Programme name

Instituto Politécnico de Tomar (IPT)

Marketing Planning

Programme type

Master Studies

Group of study fields

Study field Marketing

Degree Master's degree in Development of Cultural Tourism Products
Duration 2 years (4 semesters)

Workload 6 ECTS

Language of instruction

Portuguese / English

The objective of
programme

At the end of the course students should be able to develop the marketing plan
of a cultural tourism product either through the analysis of case studies or through
the development of new products.

Career opportunities

Key learning outcomes

Course information

1. Introduction to tourism marketing;

2. Consumer behavior and market segmentation in tourism;

3. Strategic marketing of tourist destinations: conceptual and methodological
aspects;

4.Characterization of Marketing Plan;
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Annex 3. Project targeted DMC study curricula (modules) in Informacijas sistemu
menedzmenta augstskola SIA (Latvia)

Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction
The objective of
programme

Career opportunities

Key learning outcomes

Course information

Digital Marketing
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

To understand the principles of planning an effective Internet marketing strategy
and to navigate the advanced tools of online promotion.

Knowledge - knowledge of online advertising channels and trends;
SEO-optimized website development principles;

principles of the analysis of advertising campaigns,
effectiveness.

Skills - to plan and create sales-oriented SEO-website development tasks;

to be able to apply search promotion principles and criteria in the digital
environment.

Competences - the ability to work with tools and instruments for creating websites
and digital presentations, and for pushing it further in the digital environment

The ability to use information technologies for performing their activities

1. Introduction to digital marketing and its evolution.

2. Brand assessment and setting goals for promotion. Digital marketing strategy.

3. Website promotion channels (organic search, contextual advertising, email
marketing, social networks, affiliate / affiliate marketing).

4. The principles and practice of organizing and structuring convertible offers.
Creating a website content plan.

5. Principles for writing compelling conversion texts. Tools for analysing and
selecting targeted keywords when writing content in order to occupy leading
positions in search engines. Application Keyword Planner Tool.

6. Test work with evaluation mark: “Planning and creation of a conversion site
structure using targeted key requests for conversion”.

7. Payment models and principles for building effective contextual advertising
campaigns.

8. The principles and theory of planning and organizing an effective advertising
campaign affiliate marketing (affiliate marketing).

9. Criteria for quality search engine optimization SEO sites

10. Criteria for quality search engine optimization SEO sites

11. Test work with evaluation mark: “Criteria for successful digital promotion”.

12. Opportunities and practice of using commercial platforms for the rapid
creation of sites (WIX, SHOPIFY and others).

13. Connect, configure and work with statistics (Google Analytics, etc.)

14. Website SEO audit tools (SERANKING, DMOZ, etc.). Connect and use the Google
Search Console.

15. Test work with evaluation mark: “Building a Conversion SEO-Oriented
Website”.

optimization of their
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Basics of Marketing
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

To provide knowledge of the basics of marketing and its practical applications in
business, including: marketing strategies, marketing environments, customer
segmentation and behaviour, marketing mix, tools of marketing analysis.

The ability to organize the marketing department according to the objectives and
market situation.

The ability to conduct marketing research and apply the results obtained in business
Knowledge - In compliance with the Standard students shall:

plan, organize and manages the company's marketing strategy, control the
execution of work and provide communication of the economy (conception
level).

understand the principles of marketing and its role in the strategic development
of the company (awareness level).

Skills — In compliance with the Standard:

To analyse the marketing processes taking place in the economic environment
and to make decisions according to the changes in the situation.

To analyse, systematize, synthesize and integrate marketing information
necessary for the operation of an enterprise.

To use modern technologies of marketing information acquisition, processing
and systematization.

To formulate the marketing aims of an enterprise, to draw up a strategic
development plan and evaluate its implementation.

To understand the principles of marketing and their role in the strategic
development of an enterprise.

Competences - In compliance with the Standard:

The ability to plan and forecast the effective marketing activity of an enterprise
in accordance with the set aims, economic environment and labour market
situation.

The ability to organise the rational marketing operations of an enterprise with
the set aims, economic environment and labour market situation

Marketing definition, concepts

Marketing environment

Test with the evaluation: "Marketing environment"

Consumer markets and consumer behaviour, market analysis

Test with the evaluation: "Consumer Markets and Consumer Behaviour,
Market Analysis"

Segmentation and positioning in the market

Test with the evaluation: "Segmentation and positioning in the market"
Products, service, brand

Test with the evaluation: "Products, Service, Brand"

. Pricing policy

. Test with the evaluation: "Pricing Policy "

. Promotion and distribution of goods

. Test with the evaluation: "Promotion and distribution of goods "

. Marketing communication, complex internet marketing

. Test with the evaluation: "Marketing Communication, Complex Internet

Marketing"
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Marketing
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

To understand the place and role of marketing management in the management of
a company / organization, to understand the importance of marketing function in
business.

To acquire the basics of marketing management and its application in practice, to
master the directions and spheres of marketing management.

To develop the ability to structure and analyse marketing problems and provide
appropriate solutions with appropriate tools and techniques.

To be able to apply marketing management functions in practice.

Successfully learning this course, students get

Knowledge (1) on the nature of the marketing management function, its place and
role in the modern business world; on the organisation and management of the
marketing function; (2) how to address marketing problems and model the firm's
behaviour in a competitive environment through marketing management;

Skills: (1) identifying, analysing and evaluating data, facts and information related to
marketing opportunities and threats in the modern situation; (2) conducting
strategic marketing analysis to develop relevant marketing objectives and strategies;
(3) skills to develop a marketing plan and control mechanism for the implementation
of the plan; (4) skills to work in a digital economy;

Competencies: ability of planning, implementing and controlling a company's
activities in the field of marketing management; ability of reflecting social and ethical
issues about the role of companies in society.

1. The place and role of marketing management.

Defining Marketing in the 21st Century.

Marketing in a turbulent environment.

Globalization processes and marketing.

2. Marketing planning system.

Strategic planning in business units.

Development of marketing strategies and plans.

Innovative marketing.

Marketing management in consumer and business segments.

3. Marketing information system

Components of a modern marketing information system.

Collection and identification of information. Internal data.

Competition research.

Macro-environment data.

4. Planning and management of marketing mix.

Marketing and Customer Value creation.

Strategic analysis of competition.

4.1. Product Strategies. Services as a product.

4.2. Brand strategies.

4.3. Pricing strategies.

4.4. Distribution strategies.

4.5. Communication strategies

Measuring marketing effectiveness

5. Marketing control system
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Marketing Visual Communication
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

To provide knowledge of the basics of visual communication marketing and its
practical applications in business, including: visual communication marketing
strategies, visual communication marketing environments, customer segmentation
and behavior, visual communication marketing mix, tools of visual communication
marketing analysis.

Knowledge - plan, organize and manages the company's visual communication
marketing strategy, control the execution of work and provide communication
(conception level). Understand the principles of visual communication marketing
and its role in the strategic development of the company (awareness level).
Skills - To analyse the visual communication marketing processes taking place in the
economic environment and to make decisions according to the changes in the
situation.
-To analyse, systematize, synthesize and integrate visual communication marketing
information necessary for the operation of an enterprise.
-To use modern technologies of visual communication marketing information
acquisition, processing and systematization.
- To formulate the visual communication marketing aims of an enterprise, to draw
up a strategic development plan and evaluate its implementation.
- To understand the principles of visual communication marketing and their role in
the strategic development of an enterprise.
Competences - The ability to plan and forecast the effective visual communication
marketing activity of an enterprise in accordance with the set aims, economic
environment and labour market situation.
-The ability to organise the rational visual communication marketing operations of
an enterprise in accordance with the set aims, economic environment and labour
market situation.
Additional: The ability to conduct visual communication marketing research and
apply the results obtained in business.
1. Visual communication marketing definition, concepts
Visual communication marketing environment
Test with the evaluation: "Visual communication marketing environment"
Consumer markets and consumer behavior, market analysis
Test with the evaluation: "Consumer Markets and Consumer Behavior, Market
Analysis in the field"
6. Segmentation and positioning in the market
7. Test with the evaluation: "Segmentation and positioning in the market "
8. Products, service, brand
9. Test with the evaluation: "Products, Service, Brand in the field "
10. Pricing policy
11. Test with the evaluation: "Pricing Policy"
12. Promotion and distribution of goods
13. Test with the evaluation: "Promotion and distribution of goods "
14. Marketing visual communication, complex internet visual communication
marketing

vk wnN
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction
The objective of
programme

Career opportunities

Key learning outcomes

Course information

15. Test with the evaluation: "Marketing visual Communication, Complex Internet
Visual communication marketing "

Electronic Commerce
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

To be able to manage contextual analysis campaignh management tools

Knowledge - The principles of contextual advertising use and work, as well as
knowledge of methods of calculating the efficiency coefficients of advertising
campaigns

Skills - To analyse, systematize, synthesize and integrate information necessary for

the operation of enterprise.

-To use modern technologies of information acquisition, processing and

systematization.

-To implement advanced solutions and methods in the organization of operations,

production and management of company.

-Skills in working with tools and tools for contextual advertising campaigns.

-Ability to calculate efficiency coefficients

Competences - Independently create, configure and manage contextual advertising

campaigns as well as optimize the effectiveness of advertising campaigns.

1. Definition of contextual advertising. Introducing Google Ads. The principles of]

Google Ads and display advertising.

2. Create your first Google Ads advertising account. Google Ads Interactive. The
structure of the advertising account of Google Ads (Campaigns - Groups - Ads
and key searches)

Features and characteristics of creating effective text ads.

4. Creation and configuration of the first advertising campaigns (including display
network, location, languages, daily budget, display time and period, type of
bidding).

5. Test work with a mark: “Setting up an advertising campaign and its basic
characteristics”.

6. Planning and creating the structure of advertisement groups. Ad groups and
setting up ad extensions.

7. Keyword research basics. Use the Keyword Planner Tool to analyse and list key
queries for future ad campaigns.

8. Match types and purpose of key queries (broad, phrase, exact). Quality Score
and Ad Rank as a quality indicator of bid value optimization.

9. Negative keywords in Google Ads. Using ready-made lists of negative keywords
and assigning them to certain levels of your Google Ads advertising account.
Analysis of conversion statistics for key queries, analysis of effectiveness and
replenishment of the list of negative keywords.

10. Create and configure remarketing campaigns, Display Network, Gmail Ads.

11. Test work with a mark: “Creating, planning, setting up and launching
advertising campaigns with Google Ads”.

12. Using the site’s navigation, structure to structure Google’s advertising
campaigns.

w
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Programme name
Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

13. Conversion Tracking Basics

14. The value and principles of calculating the coefficients for evaluating the
effectiveness of advertising campaigns: ROI, ROAS.

15. The principle of calculating the maximum allowable cost-per-click, based on the
coefficient (%) and conversion value.

16. Test work with a mark: “Integrated configuration of advertising campaigns in
Google Ads with setting up conversion accounting and correction of rates”.

Marketing Research
Professional Bachelor Study Programme Business Administration

Business Administration

Professional Bachelor in Management

1 Semester

3 ECTS

Latvian / English

e The aim of the course is to provide the necessary knowledge and skills for the
organization and application of the marketing research process in the planning
and management of the company's marketing activities.

e The course aims to examine both the theoretical and practical sides of the
marketing research process.

e The course is designed to equip the students with the knowledge to be able to
design and implement theoretically sound marketing research projects in
business environment.

e Explore the place and role of marketing research in management decision-
making.

e To master the methodology of marketing research in order to manage research
process.

e The course also aims to provide students with the practical knowledge of
analysing the data gathered in the result of a marketing research project, in
order to enable effective decision-making.

As a result of the course students acquire knowledge about the role of marketing
research in the development of marketing strategies and plans.

Based on theory and practical examples, students acquire skills in organizing
marketing research; develop skills in research questionnaire design, analysis of
obtained survey results and appropriate decision making for marketing problem
solutions.
As a result of the course the student acquires competencies: how to identify
marketing problems through research before proposing their solutions.

1. The place and role of marketing research in the system of enterprise
management. Areas of marketing research.

Marketing research system.

Methods of marketing research.

Primary and secondary research.
Secondary research sources: company internal data and external data forms.
Information search capabilities in a digital environment.
Qualitative and quantitative research

Differences between qualitative and quantitative research

Development of questionnaires for research. Evaluation, processing and
analysis of information
10. Forms of qualitative research.
11. Research in consumer and business segments

LN AEWN
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Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

12. Services research
13. Global and international marketing research
14. Marketing Research Ethics

International Marketing Management
Professional Master Study Programme Business Administration

Business Administration

Professional Master of Business Administration

1 Semester

6 ECTS

Latvian / English

The student will gain an insight into the impact of international economic, political,
legal and cultural factors on marketing planning. This course will allow students to
acquire the analytical skills needed to develop international marketing plans and
implement elements of marketing complex in the international environment.

Knowledge - At conceptual level: on nature, content and forms of rights, the
legislative process as well as on branches of law and legal behaviour.

Awareness: Able to navigate key legislation, analyse current issues in specific areas
of law such as civil, administrative, criminal, and commercial law.

Application level: can correctly analyse practical situations in commercial activities,
is able to make decisions on the choice of legal form and amendments, is able to
independently draw up internal and external documents for the operation of the
merchant.

Skills

Analyse, systematize, synthesize and integrate information necessary for the
operation of the company;

To become familiar with the documents regulating the activities of enterprises and
normative acts.

Competences

Ability to represent the company in dealings with other companies, organizations,
institutions, including municipalities and state institutions;

Ability to work with other companies, owners, and other stakeholder groups to
achieve company goals;

Institutions, including municipalities and state institutions;

Ability to organize the rational operation of the company according to the set
goals, economic environment and labour market situation

1-2. The essence of international marketing. The dynamic environment of
international trade.

3-4. Economic development of the various regions.

Cultural dynamics in different world markets

5-6. Global vision through marketing research. Foreign market valuation
possibilities.

Competition in international markets.

7-8. International marketing management: planning and organization. Specifics of
management in countries with different cultures.

9-10. International Marketing Mix decisions: products and services.

11. Pricing policy in foreign markets.

12. Distribution in foreign markets.

13. Principles and decisions of logistics in international business.

14-15. Promotion strategies in international marketing. Web marketing, online
marketing, social media marketing complex — forms, benefits, problems.
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Institution

Informacijas sistemu menedzmenta augstskola SIA (ISMA)

|16. Foreign market entry strategies.

Institution

Informacijas sistemu menedzmenta augstskola SIA (ISMA)

Programme name

Back-end-programming

Programme type

Professional Bachelor Study Programme Business Administration

Group of study fields

Study field Business Administration

Degree Professional Bachelor in Management
Duration 1 Semester

Workload 3 ECTS

Language of instruction

Latvian / English

The objective of
programme

To acquire programming skills in PHP, as well as to understand the principles of PHP
interaction with databases.

Career opportunities

Key learning outcomes

Knowledge - Understanding the logic of building and organizing program code and
its interaction with databases

Skills - Students are able to independently create program code in PHP using the
logical functions created by them and to use SQL commands

Competences - Can program a functional website with interactive service
capabilities

Course information

1. Introduction to PHP. The purpose of the PHP language. History and evolution
of PHP. Installation and first familiarization with PHP.

2. Language Syntax. Data types. Use of variables.

Expressions and Operators. Test work with a mark: “First PHP Program”. Logical

operators, loops.

Writing Functions. Work with strings.

Using arrays, objects in PHP. Test work with a mark: “Writing Functions”.

Principles of interaction between PHP and MySQL.

Creating Databases and tables in MySQL. The operands of searching, loading

and unloading information from the MySQL database.

8. Creating authorization module. Test work with a mark: “PHP and MySQL
interaction”.

Nous

Programme name

Institution Informacijas sistemu menedzmenta augstskola SIA (ISMA)

Graphic Web Design

Programme type

Professional Bachelor Study Programme Business Administration

Group of study fields

Study field Business Administration

Degree Professional Bachelor in Management
Duration 1 Semester

Workload 3 ECTS

Language of instruction

Latvian / English

The objective of
programme

To provide knowledge about programs, tools and techniques for working with raster
graphics in order to create and prepare interactive presentations, advertising,
website design and applications..

Career opportunities

Key learning outcomes

Knowledge Raster graphics application principles;
Knowledge of advanced raster graphics tools
Skills - Able to use modern tools for working with raster graphics

Competences - Designing web solutions and digital applications

Course information

1. Principles, concepts and general provisions in working with raster graphics.
2. The first acquaintance with the environment of the program Adobe Photoshop.
Adobe Photoshop Toolbar.
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Institution

Informacijas sistemu menedzmenta augstskola SIA (ISMA)

3. Image tools: resolution, size, color correction. Image retouching tools. Test
work with a mark: “Features of raster graphics and image processing
principles”.

4. Types of Selection Tools. Techniques for modifying the desired image area
using selection tools.

5. The principles of using layers and working with them in Photoshop. Apply
effects and styles in Photoshop. Test work with a mark:“Image Processing”

6. Work with masks and channels in Photoshop.

Typographic design. Vector drawing technique.

8. Layout in Photoshop and the principles of building a “layout” of a site or

N

application. Test work with a mark:“Website or application design”.

Institution Informacijas sistemu menedzmenta augstskola SIA (ISMA)

Programme name

Front-end programming

Programme type

Professional Bachelor Study Programme Business Administration

Group of study fields

Study field Business Administration

Degree Professional Bachelor in Management
Duration 1 Semester

Workload 3 ECTS

Language of instruction

Latvian / English

The objective of
programme

To master the basics of building separate HTML documents, as well as static,
interconnected web pages.

To learn to create and design your interconnected set of web pages, thereby creating
a static website

Career opportunities

Key learning outcomes

Knowledge - To master HTML / HTML5, CSS / CSS3 markup technologies /
languages.
- Know the basic tags of the above languages and their meaning.
Skills - Skills to work with code in text layout editors.
- Communicate and collaborate with a team of programmers and web
developers
Competences -Ability to use front-end web programming languages to work with
web solutions for selling online.
- Create and convert graphical presentations in the form of websites and
applications.
- Make content changes in digital presentations.

Course information

1. Introduction to HTML / HTML5. HTML document structure. HTML tags.

Link building. Embed images in HTML documents.

3. Creating a menu for a multi-page static site. Lists. Test work with a mark“Work
with content update in HTML”.

4. Creating HTML tables. Nested tables and the location of information in an
HTML document. Test work with a mark “Organizing pages content using
tables”.

5. Rules for the description of frames. Interaction between frames; Test work with
a mark “Work with frames”

6. CSS/CSS3 Introduction Color Assignment Methods in .css. The purpose of the
fonts. Font units and usage examples.

7. Assigning and working with <DIV> and .class in CSS. Arrangement and
alignment of elements.

8. Other document formatting options. Test work with a mark“Static-type

N

website creation”.
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Programme name
Programme type
Group of study fields

Digital Application Planning and Prototyping
Professional Bachelor Study Programme Business Administration

Study field Business Administration

Degree Professional Bachelor in Management
Duration 1 Semester

Workload 3 ECTS

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Course information

Latvian / English

To provide knowledge on the principles and trending methodologies for planning
digital application interfaces. To teach using popular software for prototyping
applications / applications.

Knowledge -

Importance and methods of prototyping digital solutions;
Knowledge of modern prototyping tools

Skills - Able to use appropriate software tools
Competences - Can design digital solution interfaces using popular interface
planning applications

1.
2.

Definitions of prototyping. Principles, concepts and general provisions.

The process and methods of prototyping. Advanced tools and prototyping
techniques. Using prototypes in the workflow of your project to interact with
the team and all interested parties.

First introduction to the AXURE program environment. Test work with a mark:
“Features and approach to prototyping as a tool for working with
expectations.” Prototyping an intro page: sitemap, using widgets. Prototyping
an intro page: styling widgets, creating “slide” carousels. Navigation widgets:
checkboxes, elements of interactive forms, tables. Create and manage
application categories and pages. Test work with a mark: “Prototyping the
application intro page and dynamic elements”.

Appointment, creation and use of masters. Setting logical conditions for
interaction and mathematical functions. Adaptive page views. Test work with a
mark: “Prototyping a digital application”.
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Annex 4. Project targeted DMC study curricula (modules) in Universitatea
politehnica din Bucuresti (Romania)

Programme name

Programme type
Group of study fields
Study field

Degree

Duration

Workload

Language of instruction

The objective of
programme

Career opportunities

Key learning outcomes

Marketing
* there are small variations of names depending on the faculty / specialization:

e  Entrepreuneurship, Business Engineering and Management

e The Faculty of Power Engineering

e  The Faculty of Electrical Engineering

e  The Faculty of Automatic Control and Computer Science

e The Faculty of Electronics, Telecommunications and Information Technology
e The Faculty of Mechanical Engineering and Mechatronics

e  Faculty of Industrial Engineering and Robotics

e The Faculty of Transports

e The Faculty of Applied Chemistry and Materials Science

e The Faculty of Aerospace Engineering

e The Faculty of Material Science and Engineering

e The Faculty of Engineering in Foreign Languages

e The Faculty of Biotechnical Systems Engineering

e The Faculty of Applied Sciences

e The Faculty of Entrepreuneurship, Business Engineering and Management
e The Faculty of Medical Engineering

Bachelor
Business Engineering and Management

1 Semester

3-4 ECTS (depending on the faculty)
Romanian

General objective of the course:

e Understanding the role of marketing in organizations, specific methods and
techniques for their use in practice

Specific objectives:

o Developing the ability to analyze and interpret the marketing environment
e Developing problem-solving abilities using marketing techniques
e Developing communication and teamwork skills

Professional competences:

e Elaboration and interpretation of technical, economic and managerial
documentation.

Transversal competences:

e Applying the principles, norms and values of professional ethics responsibly in
carrying out professional tasks and identifying the objectives to be achieved,
the available resources, the working steps, the execution times, the related
implementation deadlines and the related risks.

e Identifying roles and responsibilities in a multidisciplinary team and applying
effective relationship and work techniques within the team
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Institution

Course information

Universitatea politehnica din Bucuresti (UPB)

Faculty of Entrepreuneurship, Business Engineering and Management , Department
of Entrepreneurship and Management.

The faculty addresses both young people interested in building a career in the
business environment (in industrial and other fields), and those who wish to develop

their own business.

Students have course support on the MOODLE platform http://curs.pub.ro

Content:

e The concept of marketing

e  Marketing environment

e  Marketing in the organization
e Consumer behavior

e  Market
e  Marketing research
e  Product

e The price of products

e Product promotion

e  Distribution of products
e  Promotion techniques
e  (Case study

Institution

Programme name

Universitatea politehnica din Bucuresti (UPB)

Marketing of products and services at Faculty of Entrepreuneurship, Business
Engineering and Management

Programme type

Master Studies

Group of study fields Management and Administration

Study field Business Engineering and Management
Degree Master Degree in Business Administration
Duration 1 Semester

Workload 4 ECTS

Language of instruction | Romanian

The objective of
programme

General objective of the course:

e Understanding the role of marketing in organizations, specific methods and
techniques for their use in practice

e The basis of the decisions regarding the quality of products and services in
relation to the situation of the business environment

Specific objectives:

o Developing the ability to analyze and interpret the marketing environment
o Developing problem-solving abilities using marketing techniques
e Developing communication and teamwork skills

Career opportunities

Achieving good collaboration by conducting research / practice of students in
industrial organizations, identifying companies' expectations regarding the
competences obtained by students to identify the needs of consumers and finding
ways to satisfy them.

Key learning outcomes

Professional competences:
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Institution

Universitatea politehnica din Bucuresti (UPB)

e Elaboration and interpretation of technical, economic and managerial
documentation.

e Designing and technical-economic and managerial analysis of products,
processes and business systems.

Transversal competences:

e Applying the principles, norms and values of professional ethics responsibly in
carrying out professional tasks and identifying the objectives to be achieved,
the available resources, the working steps, the execution times, the related
implementation deadlines and the related risks.

e Identifying roles and responsibilities in a multidisciplinary team and applying
effective relationship and work techniques within the team

Course information

Faculty of Entrepreuneurship, Business Engineering and Management , Department
of Entrepreneurship and Management.

Students have course support on the MOODLE platform http://curs.pub.ro

Content:

e Conceptual marketing elements: operational elements, historical
development, factors of the marketing environment

e Individual and industrial consumers: types, behavior, purchasing decision-
making process

e The product: Goods and services, Brand, Life cycle

e  Price of products and services

e Techniques for promoting products and services

e Distribution of goods

e  Ethics and social responsibility in marketing

Institution

Programme name

Universitatea politehnica din Bucuresti (UPB)
Marketing researches at Faculty of Entrepreuneurship, Business Engineering and
Management

Programme type

Master Studies

Group of study fields Management and Administration

Study field Business Engineering and Management
Degree Master Degree in Business Administration
Duration 1 Semester

Workload 4 ECTS

Language of instruction | Romanian

The objective of
programme

General objective of the course:

e Understanding the role of marketing in organizations, specific methods and
techniques for their use in practice

Specific objectives:

e Developing the ability to analyze and interpret the marketing environment
o Developing problem-solving abilities using marketing techniques
e Developing communication and teamwork skills

Career opportunities

Market Analyst, Public Relations, Advertising Manager, Brand Management
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Institution Universitatea politehnica din Bucuresti (UPB)

Professional competences:

e Elaboration and interpretation of technical, economic and managerial
documentation.

e  Performing calculations, demonstrations and applications for solving specific
tasks of engineering and quality management based on the knowledge of the
fundamental and engineering sciences.

e  Evaluation and capitalization of the results of marketing research projects.

Key learning outcomes  Transversal competences:

e Applying the principles, norms and values of professional ethics responsibly in
carrying out professional tasks and identifying the objectives to be achieved,
the available resources, the working steps, the execution times, the related
implementation deadlines and the related risks.

e Identifying roles and responsibilities in a multidisciplinary team and applying
effective relationship and work techniques within the team

e Efficient use of language skills and knowledge of information and
communication technology.

Faculty of Entrepreuneurship, Business Engineering and Management , Department
of Entrepreneurship and Management.

Students have course support on the Moodle platform http://curs.pub.ro

Content:

e  Marketing research - introduction and conceptual elements.

Course information e The approach as a process of marketing research. Macro design of marketing
research processes.

e Detailed design of marketing research processes.

e Performance analysis of marketing research processes.

e OQOutline of a marketing research project

e  (Case studies
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